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Home Care Franchise

ComForCare Franchise Systems, LLC (“ComForCare”) offers franchises for the operation of
a ComForCare Home Care franchised business that provides: (i) Personal Care Services: Non-
medical in nature that include companionship, personal care for activities of daily living
(ADLs) and instrumental activities of daily living (IADLs) along with homemaker/chore
provider services to persons of all ages allowing them to age in place and (i) on-site community
care. In addition, once you have achieved certain financial and operational levels, you may seek
authorization to provide Private Duty Nursing (PDN) services: hourly, shift-based care
performed by a Home Health Aide (HHA), Licensed Practical Nurse/Licensed Vocational
Nurse (LPN/LVN), or Registered Nurse (RN) to patients of all ages with long term complex
health conditions (non-Medicare.)

The total investment necessary to begin operation of a ComForCare Home Care franchise is
$102,475 to $163,925. This includes $59,000 that must be paid to the franchisor or its
affiliate(s).

At our discretion, we may offer to qualified candidates the right to purchase more than one,
single unit franchise. Qualified candidates that are allowed to purchase additional franchises
will be required to sign a separate franchise agreement for each franchise they purchase.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign
a binding agreement with, or make any payment to, franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no government agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient
to you. To discuss the availability of disclosures in different formats, contact David Tarr at 900
Wilshire Drive, Suite 102, Troy, MI 48084 (800) 886-4044, dtarr@bestlifebrands.com.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.



Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide
to Buying a Franchise,” which can help you understand how to use this disclosure document,
is available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP
or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can
also visit the FTC’s home page at www.ftc.gov for additional information. Call your state
agency or visit your public library for other sources of information on franchising.

There may be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: March 18, 2026



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find
more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

[tem 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names and
contact information in Item 20 or Exhibit H.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s direction.
Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must use.

Does the franchisor have the
financial ability to provide support
to my business?

Item 21 or Exhibit A includes financial
statements. Review these statements
carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
ComForCare business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy
proceedings.

What’s it like to be ComForCare
franchisee?

Item 20 or Exhibits H & I list current and
former franchisees. You can contact them to
ask about their experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See
the table of contents.




What You Need to Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you
market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to operate
your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord or
other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in
Exhibit C.

Your state also may have laws that require special disclosures or amendments be made
to your franchise agreement. If so, you should check the State Specific Addenda. See the Table
of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation, arbitration and/or litigation only in Michigan.
Out-of-state mediation, arbitration, or litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to mediate, arbitrate, or litigate with the
franchisor in Michigan than in your own state.

Spousal Liability. Your spouse must sign a document that makes your spouse liable for
all financial obligations under the franchise agreement even if your spouse has no
ownership interest in the franchise. This guarantee will place both you and your spouse’s
marital and personal assets (perhaps including your house) at risk if your franchise fails.

Sales Performance Required. You must maintain minimum billable hour levels. Your
inability to maintain these levels may result in the loss of any territorial rights you are
granted, termination of your franchise, and loss of your investment.

Mandatory Minimum Payments. You must make minimum royalty or advertising
fund payments, regardless of your sales levels. Your inability to make the payments
may result in termination of your franchise and loss of your investment.

Financial Condition. The franchisor’s financial condition, as reflected in its financial
statements (see Item 21) calls into question the franchisor’s financial ability to provide
service and support to you.

Unopened Franchises. The franchisor has signed a significant number of franchise
agreements with franchisees who have not yet opened their outlets. If other franchisees
are experiencing delays in opening their outlets, you also may experience delays in
opening your own outlet.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



DISCLOSURES REQUIRED BY MICHIGAN LAW

The following is applicable to you if you are a Michigan resident or your Franchised Business will be located in

Michigan.

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE SOMETIMES IN
FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE IN THESE FRANCHISE
DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE ENFORCED AGAINST YOU.

(a)
(b)

(©)

(d)

(e)

Q)

(2

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver or estoppel which
deprives a franchisee of rights and protections provided in this act. This shall not preclude a
franchisee after entering into a franchise agreement from settling any and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice
thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure such a
failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly compensating the
franchisee by repurchase or other means for the fair market value at the time of expiration of the
franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which
have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not
reasonably required in the conduct of the franchise business are not subject to compensation. This
subsection applies only if: (i) the term of the franchise is less than 5 years, and (ii) the franchisee is
prohibited by the franchise or other agreement from continuing to conduct substantially the same
business under another trademark, service mark, trade name, logotype, advertising, or other
commercial symbol in the same area subsequent to the expiration of the franchise or the franchisee
does not receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall not
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise,
except for good cause. This subdivision does not prevent a franchisor from exercising a right of first

refusal to purchase the franchise. Good cause shall include, but is not limited to:

I. The failure of the proposed transferee to meet the franchisor’s then-current reasonable
qualifications or standards.

ii. The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.

iil. The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.



(h)

(1)

iv. The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third-party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a franchise
for the market or appraised value of such assets if the franchisee has breached the lawful provisions
of the franchise agreement and has failed to cure the breach in the manner provided in subdivision

(c).

A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been
made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY
GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT BY
THE ATTORNEY GENERAL.

If the franchisee has any questions regarding this notice, those questions should be directed to the Michigan
Department of Attorney General, Consumer Protection Division, Attn.: Franchise, 670 Law Building, Lansing,
Michigan 48913, telephone: (517) 373-7117.
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ITEM 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this Franchise Disclosure Document, “we,” “us,” “our,” or “ComForCare”
means ComForCare Franchise Systems, LLC, the franchisor. “You,” “your,” or “Franchisee” means the

person, and its owners, if the Franchisee is a business entity, who buys the franchise from ComForCare.

The Franchisor and Predecessor(s)

The Franchisor is ComForCare Franchise Systems, LLC. ComForCare Franchise Systems, LLC is a
Michigan limited liability company and was organized December 31, 2018. From January 31, 2017 through
December 31, 2018, the immediate predecessor franchisor was ComForCare Health Care Holdings, LLC,
a Michigan limited liability company. Prior to January 31, 2017, our predecessor was ComForCare Health
Care Holdings, Inc., a Michigan corporation. ComForCare Health Care Holdings, Inc. was incorporated in
the State of Michigan on July 6, 2000. For the purpose of this Disclosure Document, ComForCare Health
Care Holdings, Inc. and ComForCare Health Care Holdings, LLC are deemed the “Predecessor/s”
franchisor. We have not had any other predecessors during the 10-year period immediately before the date
of this Disclosure Document. ComForCare and the Predecessors have never offered franchises in any other
lines of business and have never conducted a business of the type to be operated by the Franchisee.
ComForCare and the Predecessors began offering franchises in 2000. Our principal place of business is
900 Wilshire Drive, Suite 102, Troy, MI 48084. The ComForCare agent for service of process in your state
is listed in Exhibit C.

The Franchised Business is conducted under the names of ComForCare Home Care, ComForCare Senior
Services, ComForCare Home Health Care, ComForCare Companion Care, and At Your Side Home Care

(in the Houston, Texas area) in connection with ComForCare’s trademarks.

Our Parents and Affiliates

Our immediate parent company is Best Life Brands, LLC, a Michigan limited liability company, whose
principal place of business is 900 Wilshire Drive, Suite 102, Troy, MI 48084-1600. Best Life Brands, LLC
is owned entirely by CFC Holding Company, LLC, a Delaware limited liability company, whose principal
place of business is 45 Rockefeller Center 630 Fifth Avenue, Suite 400, New York, NY 10111. CFC
Holding Company, LLC’s majority owner is TRC CFC, LLC, whose principal place of business is 45
Rockefeller Center, 630 Fifth Avenue, Suite 400, New York, NY 10111.

The name and principal business address of each of the companies that directly or indirectly control TRC
CFC, LLC are as follows:

RMCF IV Associates 45 Rockefel.ler Center, 630 Fifth
Avenue, Suite 400, New York, NY
AIV I, L.P.
10111
45 Rockefeller Center, 630 Fifth
Avenue, Suite 400, New York, NY

Owned by various individual
investors and investor groups.

Riverside Micro-Cap Owned by various individual

Fund IV-A, L.P. 10111 investors and investor groups.
CFC Blocker 4Ai§1(:f;{esfiliir 4((:)?)11‘[;2333({)01;1(&%3{ Wholly owned by Riverside
Corporation ’ ’ ’ Micro-Cap Fund IV-A, L.P.

10111




Majority owned by RMCF IV
Associates AIV I, L.P.

Minority owned by CFC Blocker
Corporation

45 Rockefeller Center, 630 Fifth
TRC CFC, LLC Avenue, Suite 400, New York, NY
10111

RMCEF 1V Associates AIV I, L.P. and Riverside Micro-Cap Fund IV-A, L.P. are part of The Riverside
Company, a global private equity firm focused on investing in and acquiring growing businesses and it
maintains its principal business address at 45 Rockefeller Center, 630 Fifth Avenue, Suite 400, New York,
NY 10111.

Our Affiliates
“Affiliate” means an entity controlled by, controlling, or under common control with another entity.
However, it is important to note that each of our affiliates are separate, distinct, independently-owned and

operated companies.

Common Controlled Affiliates

Through common control with Best Life Brands, LLC, we are affiliated with the franchise programs offered
by:

e Blue Moon Franchise Systems, LLC (“Blue Moon”) whose principal place of business is 900
Wilshire Drive, Suite 102, Troy, MI 48084. Since August 2013, Blue Moon has offered franchises
that provide services dedicated to selling the personal property including, but not limited to,
furniture, tools, jewelry, décor as well as the provision of consignment sales for those who are
downsizing, relocating, or are deceased under the Blue Moon name. As of December 31, 2025,
Blue Moon had 136 franchises in operation in the U.S. Blue Moon has never offered franchises in
other lines of business. Additionally, none of our common controlled affiliates, including Blue
Moon, has ever offered services similar to those offered by ComForCare.

e Boost Franchise Systems, LLC (“Boost”) whose principal address is 900 Wilshire Drive, Suite 102,
Troy, MI 48084. Since July 2021, Boost has offered franchises that provide intermittent care
ordered by a doctor and is performed by a Home Health Aide (HHA), Licensed Practical
Nurse/Licensed Vocational Nurse (LPN/LVN), Registered Nurse (RN), Physical Therapy (PT),
Occupational Therapy (OT), Speech Language Pathologist (ST) and Medical Social Worker
(MSW) to patients of all ages with acute and chronic long term complex health conditions within
the patient’s residence or within health care facilities. As of December 31, 2025, Boost had 3
franchises in operation in the U.S. Boost has never offered franchise in other lines of business.
Additionally, none of our common controlled affiliates, including Boost, have ever offered any
services similar to those offered by ComForCare.

e CarePatrol Franchise Systems, LLC (“CarePatrol”) whose principal place of business is 900
Wilshire Dr., Suite 102, Troy, M1 48084-1600. Since April 2009, CarePatrol has offered franchises
that provide referral and senior placement services under the CarePatrol name. At various times
since 2012, CarePatrol has also sold four area representative franchisees in selected areas. As of
December 31, 2025, CarePatrol had 215 franchises in operation in the U.S and 2 franchises in
Canada. CarePatrol has never offered franchises in other lines of business. Additionally, none of
our common controlled affiliates, including CarePatrol, have offered any services similar to those
offered by ComForCare.

e Next Day Access, LLC (“Next Day”) whose principal place of business is 900 Wilshire Drive,
Suite 102, Troy, MI 48084-1600. Since March 2012, Next Day has offered franchises that engage



in the sale and rental of ramps, additional related products, and accessories that enhance the quality
of life of physically disabled or challenged persons. As of December 31, 2025, Next Day had 91
franchises operating in the U.S. and 1 franchise in Canada. Next Day has never offered franchises
in other lines of business. Additionally, none of our common controlled affiliates, including Next
Day, have ever offered any services similar to those offered by ComForCare.

The Riverside Company

Through various private equity funds managed by The Riverside Company the following

portfolio companies of Riverside Company offer franchises in the U.S.

EverSmith Brands

1 TOM Plumber Global LLC (“1 Tom”) has offered franchises under the Mark “1-Tom-Plumber”
since October 2020. 1 Tom’s principal business address is 6700 Forum Drive, Suite 150, Orlando,
FL 32821. A 1 Tom franchise offers emergency plumbing services and repairs at commercial and
residential properties. As of December 31, 2025, 1 Tom had 56 franchises operating in the United
States.

U.S. Lawns, Inc. (“U.S Lawns”) has offered franchises under the mark “U.S. Lawns” since August
1986. U.S. Lawns’ principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821.
A U.S. Lawn franchise offers outdoor commercial property and landscaping services. As of
December 31, 2025, U.S. Lawns had 208 franchises operating in the United States.

milliCare Franchising, LLC (“milliCare”) and its predecessors have offered franchises since
January 2011. milliCare’s principal business address is 6700 Forum Drive, Suite 150, Orlando, FL
32821. A milliCare franchise offers cleaning and maintenance of floor coverings and interior
finishes and related services under the mark “milliCare Floor & Textile Care.” As of December
31, 2025, milliCare had 48 franchises operating in the United States and 9 international franchises.

Kitchen Guard Franchising, Inc. (“Kitchen Guard”) has offered franchises since August 2023.
Kitchen Guard’s principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821.
A Kitchen Guard franchise offers commercial kitchen exhaust system cleaning, inspection,
maintenance, and restoration services. As of December 31, 2025, Kitchen Guard had 38 franchises
operating in the United States.

Restoration Specialties Franchise Group, LLC (“Prism Specialties”) has offered franchises since
April 2012 and in September 2021 the franchises have operated under the mark “Prism Specialties.”
Prism Specialties’ principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821.
A Prism Specialties franchise offers electronic, art, textile, and document recovery, repair, and
restoration services. As of December 31, 2025, Prism Specialties had 90 franchisees operating in
the United States.

The Seals Franchising, LLC (“The Seals”) has offered franchises since August 2019. The Seals’
principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821. A The Seals
franchise offers the sale and installation of gaskets for refrigeration door units, freezer doors, oven
doors, hardware and cutting board. As of December 31, 2025, The Seals had 6 franchises operating
in the United States.

TruServe Groundscare, Inc. is an Ontario corporation formed on January 1, 2008, with an address
at 200 Cachet Wood Court, Unit 119. Markham, ON, Canada L6C 0Z8, offers outdoor commercial
property service franchises under the “Clintar Commercial Outdoor Services” mark in Canada. Our
affiliate and its predecessor have offered Clintar Commercial Outdoor Services franchises since



1982. As of December 31, 2025, there were 21 franchised Clintar Commercial Outdoor Services
businesses operating in Canada.

Evive Brands

ALL Franchising, LLC (“ALL”) and its predecessors have offered franchises under the mark
“Assisted Living Locators” since May 2006. ALL’s principal business address is 8100 E. Indian
School Road, Suite 201, Scottsdale, AZ 85251. An Assisted Living Locators franchise assist
seniors and their families in locating assisted living facilities, memory care communities, nursing
homes, senior care homes and independent living senior communities. As of December 31, 2025,
ALL had 171 franchises operating in the United States.

B & P Burke, LLC (“B&P”) has offered franchises under the mark “Grasons” since May 2014.
B&P’s principal business address is 8100 E. Indian School Road, Suite 201, Scottsdale, AZ 85251.
A Grasons franchise offers estate sale and business liquidation services. As of December 31, 2025,
B&P had 69 franchises operating in the United States.

Brothers Parsons Franchising LLC (“Brothers™) and its predecessor have offered franchises under
the mark “The Brothers that just do Gutters” since July 2015. Brothers’ principal business address
is 8100 E. Indian School Road, Suite 201, Scottsdale, AZ 8525. A “The Brothers that just do
Gutters” franchise provides gutter installation, maintenance, cleaning, repair, and related services
and products. As of December 31,2025, Brothers had 401 franchises operating in the United States.

Executive Home Care Franchising, LLC (“Executive Care”) has offered franchises under the mark
“Executive Home Care” since June 2013. Executive Home Care’s principal business address is
8100 E. Indian School Road, Suite 201, Scottsdale, AZ 85251. An Executive Home Care franchise
offers in-home comprehensive care and medical services to home care clients, and supplemental
healthcare staffing services to institutional clients. As of December 31, 2025, Executive Care had
79 franchises operating in the United States.

MB Franchise Holdings, Inc. (“MB”) and its predecessors have offered franchises under the mark
“Maid Brigade” since June 1984. MB’s A Maid Brigade franchise provides supervised team
cleaning services to home and light commercial offices and related services and products. As of
December 31, 2025, MB had 286 franchises operating in the United States.

Pacific Lawn Sprinklers Franchise LLC (“Pacific Lawn”) and its predecessors have offered
franchises under the “Pacific Lawn Sprinklers” marks since November 2023. Pacific Lawn’s
principal business address is 8100 E. Indian School Road, Suite 201, Scottsdale, AZ 8525.A Pacific
Lawn franchise provides installation and maintenance services. As of December 31, 2025, Pacific
Lawn had 71 franchises operating in the United States.

Shine Development LLC (“Shine”) and its predecessors have offered franchises under the “Shine”
marks since March 2012. Shine’s principal business address is 8100 E. Indian School Road, Suite
201, Scottsdale, AZ 8525.A Shine franchise offers residential and commercial window cleaning,
pressure washing, house detailing, and holiday and outdoor lighting services. As of December 31,
2025, Shine had 77 franchises operating in the United States.

Head-to-Toe Brands

BCC Franchising, LLC (“BCC”) and its predecessor have offered franchises since March 2007
under the mark “Bishops”. BCC’s principal business address is 550 Reserve Street, Suite 380,
Southlake, TX 76092. A Bishops franchise offers haircuts, coloring, and barber services. As of
December 31, 2025, BCC had 40 franchises operating in the United States.



e Crown Extension Bar, LLC (“Crown”) has offered franchises since December 2025 under the mark
“Delta Crown.” Delata Crown’s principal business address is 550 Reserve Street, Suite 380,
Southlake, TX 76092. A Delta Crown franchise offers semi-permanent hair extensions and hair
extension related salon services. As of December 31, 2025, Delta Crown had 1 franchise operating
in the United States.

e Frenchies, LLC (“Frenchies”) has offered franchises under the mark “Frenchies Modern Nail Care”
since April 2015. Frenchies’ principal business address is 550 Reserve Street, Suite 380, Southlake,
TX 76092. A Frenchies Modern Nail Care franchise offers hand and foot care. As of December
31, 2025, Frenchies had 26 franchisees operating in the United States.

e The Lash Franchise Holdings, LLC (“Lash”) and its predecessor has offered franchises under the
mark “Lash Lounge” since March 2010. Lash’s principal business address is 550 Reserve Street,
Suite 380, Southlake, TX 76092. A Lash Lounge franchise offers permanent and temporary eyelash
and eyebrow extensions and other eye enhancing services. As of December 31, 2025, Lash had
131 Lash Lounge franchises in the United States.

Threshold Brands

e Maid Pro Franchise, LLC (“MaidPro”) has offered franchises under the “Maid Pro” mark since
February 1997. MaidPro’s principal business address is 77 North Washington Street, Boston, MA
02114. A Maid Pro franchise offers home cleaning services for residential and commercial
customers. As of December 31, 2025, MaidPro had 255 franchises operating in the United States
and 14 in Canada.

e Men In Kilts US, LLC (“MIK”) has offered franchises under the mark “Men in Kilts” since March
2019. MIK’s principal place of business is 77 North Washington Street, Boston, MA 02114. A
Men in Kilts franchise offers window cleaning, gutter cleaning, pressure washing, siding cleaning,
snow removal and other related services. As of December 31, 2025, MIK had 27 franchises
operating in the United States.

e Pestmaster Franchise Network, LLC ("Pestmaster") and its predecessor has offered franchises
under the “Pestmaster” mark since June 2021. Pestmaster’s principal business address is 9716
South Virginia Street, Suite E, Reno, NV 89511. A Pestmaster franchise offers structural and
agricultural pest control and related services. As of December 31, 2025, Pestmaster had 75
franchises operating in the United States.

e USA Insulation Franchise, LLC (“USA Insulation”) has offered franchises under the “USA
Insulation” mark since March 2006. USA Insulation’s principal business address is 17700 Saint
Clair Avenue, Cleveland, OH 44110. A USA insulation franchise offers residential insulation
services. As of December 31, 2025, USA Insulation had 96 franchises operating in the United
States.

e Granite Garage Floors Franchising, LLC (“Granite”) has offered franchises under the mark
“Granite Garage Floors” since June 2013. Granite’s principal business address is 110 Mansell
Circle, Suite 375, Roswell, GA 30075, A Granite Garage Floors franchise sells and installs
residential garage floor coating systems. As of December 31, 2025, Granite had 57 franchises
operating in the United States.

e Mold Medics Franchising LLC (“Mold Medics”) has offered franchises under the “Mold Medics”
mark since December 2020. Mold Medics’ principal business address is 811 Washington Avenue,
Carnegie, PA 15106. A Mold Medics franchise offers mold remediation, air duct cleaning, radon
testing and mitigation services, and other services and products. As of December 31, 2025, Mold
Medics had 18 franchises operating in the United States.



e  Sir Grout Franchising, LLC (“Sir Grout”) has offered franchises under the “Sir Grout” mark since
August 2007. Sir Grout’s principal business address is 77 North Washington Street, Boston, MA
02114. A Sir Grout franchise offers grout and tile cleaning, sealing, caulking and restoration
services and other services. As of December 31, 2025, Sir Grout had 91 franchises operating in the
United States.

e Miracle Method LLC (“Miracle”) and its predecessors have offered franchises under the “Miracle
Method” mark since September 1996. Miracle’s principal business address is 4310 Arrowswest
Drive, Colorado Springs, CO 80907. A Miracle Method franchise offers refinishing and restoration
of bathtubs, sinks, showers, tiles, countertops, and similar surfaces. As of December 31, 2025,
Miracle Method had 213 franchises (inclusive of sub-franchises) and 2 master franchises operating
in the United States.

e PHP Franchise, LLC (“PHP”) has offered plumbing service franchises under the mark “Plumbing
Paramedics” and heating and air conditioning installation and service franchises operating under
the mark “Heating + Air Paramedics” since November 2021. PHP’s principal business address is
750 E. 150th Street. Noblesville, IN 46060. As of December 31, 2025, PHP had 15 Plumbing
Paramedics and 22 Heating + Air Paramedics franchises operating in the United States.

Agent for Service of Process

See Exhibit C.

Description of the Franchised Business

We offer franchises for the use of our “ComForCare” (or “At Your Side” in metropolitan Houston, Texas)
trademarks, trade names, service marks, and logos (“Proprietary Marks”) for the operation of ComForCare
Businesses (“ComForCare Franchise(s)” or “Franchise(s)””). ComForCare Businesses are operated under
our ComForCare system (“System”). The System utilizes a health care concept composed of a certain
number of integral parts, all of which are absolutely necessary for a successful operation and are fully
described in the confidential manuals (“Manuals”). The System may be changed or modified by us
throughout your ownership of the Franchise. ComForCare Businesses provide: (i) Personal Care Services:
Non-medical in nature that include companionship, personal care for ADL and IADL along with
homemaker/chore provider services to persons of all ages allowing them to age in place and (ii) on-site
community care. In addition, once you have achieved certain financial and operational levels, you may seek
authorization to provide Private Duty Nursing (PDN) services: hourly, shift-based care performed by a
Home Health Aide (HHA), Licensed Practical Nurse/Licensed Vocational Nurse (LPN/LVN), or
Registered Nurse (RN) to patients of all ages with long term complex health conditions (non-Medicare),
and within their Protected Territory under the ComForCare brand. ComForCare Businesses operating under
the System and Proprietary Marks are referred to in this Franchise Disclosure Document as a “ComForCare
Business” or “Franchised Business.” You will operate your Franchised Business from an approved location.
Y ou must sign our standard franchise agreement attached to this Franchise Disclosure Document as Exhibit
B (“Franchise Agreement”). You may operate one ComForCare Business for each Franchise Agreement
you sign.

Market and Competition

You can expect to compete with other national and local businesses and sole proprietors performing similar
services. The market for home care services in the United States is very large and fully developed and is
growing at a steady pace as the number of people over the age of 65, the primary, though not only, customer
class, is growing rapidly. Revenues generated from home care services are not influenced by seasonality
throughout the year.



Laws and Regulations

You are responsible for and must comply with all federal, state and local laws and regulations that apply to
your operations, including those pertaining to the health care industry including the Health Insurance
Portability and Accountability Act of 1996 (“HIPAA”) and Title XII of the American Recovery and
Reinvestment Act of 2009 (“HITECH ACT”), anti-kickback prohibitions, Stark Law requirements, fee
splitting prohibitions, patient brokering limitations, professional and facility licensing, workers’
compensation, state and local minimum wage and overtime compensation requirements, corporate, tax,
environmental, sanitation, insurance, no smoking, EEOC, OSHA, non-discrimination, employment,
Telephone Consumer Protection Act, Data Privacy and Protection and sexual harassment laws.
ComForCare neither dictates nor controls labor or employment matters for you or your employees.

To comply with HIPAA, you and ComForCare must execute a Business Associate Agreement, attached as
Addendum F — ComForCare HIPAA Business Associate Agreement, to the Franchise Agreement.
Additionally, you must comply with other federal, state and local laws and regulations relating to the access,
confidentiality, use and disclosure of medical records, the privacy of insurance information and other
privacy protection acts.

If required by your state, you also must obtain and maintain any home/health care or employment related
permits, licenses, accreditations, certifications or other indications of authority necessary for the operation
of your franchise business, including, for example, a home health agency license, nurse staffing and/or
employment agency license. Federal and state laws, as well as our corporate brand standards, may require
that you do background checks on all current and prospective employees. Some states may require you to
obtain a license to provide employment services, and/or Alzheimer’s/dementia care. In addition, we may
require you to obtain a particular permit, license, or accreditation. Some states have imposed a moratorium
on the issuance of home care/health agency licenses, nurse staffing licenses and other in-home healthcare
licenses or permits. If there is no healthcare license, certification or registration requirement in your state
currently, you can assume that there will be soon and stay alert for new developments. Some states may
require that you, or someone that you directly employ, has health care experience or a qualifying healthcare
professional degree, license or certification. You are responsible for investigating the availability and
requirements for obtaining all necessary permits, licenses or accreditation in your state. You should review
all local, state and federal laws and requirements with an attorney familiar with such laws and requirements
to determine whether there are additional legal obligations. You alone are responsible for compliance
despite any advice or information that we may give you. We have not researched any of these laws or
regulations to determine the specific applicability to your business.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: J.J. Sorrenti

J.J. Sorrenti has served as the Chief Executive Officer (CEO) of our parent, Best Life Brands, LLC, as
well as the Manager/CEO of Best Life Brands, LLC parent, CFC Holding Company, LLC, since March
2020 (both companies are based in Troy, MI). Prior to joining Best Life Brands, J.J. has served as a
Director and Secretary of Snappy Casual Corporation and has held that position since February 2004 and
has been a member of Snappy Casual Texas, LLC since June 2013 and Snappy Casual Florida, LLC since
January 2023 (all of those companies are based in Sewickley, PA). He is also a board member for the
Gals Scholarship Foundation, a 501(C)(3) public charity that awards scholarships to women in golf. J.J.
is also a trustee for the Board of the International Franchise Association’s Education Foundation.



Chief Financial Officer: Kevin Vesely

Kevin Vesley has served as Director and Secretary of the Franchisor since September 2023. Kevin has also
served as the Chief Financial Officer of our parent company, Best Life Brands, LLC, since September 2023.
Prior to joining Best Life Brands, LLC, Kevin was the Vice President of Finance for Sonova, Inc. (Chicago,
IL) from March 2022 to September 2023. Kevin was the CFO of Alpaca Audiology from October 2019 to
March 2022 when it was acquired by Sonova, Inc. Kevin is a Certified Public Accountant (CPA) licensed
in the State of Arkansas.

Chief Marketing Officer Jennifer LoBianco

Jennifer LoBianco (aka Jennifer LoBianco Gregersen) has served as the Chief Marketing Officer (CMO)
since December 2022 (Troy, MI). Jennifer was Senior Vice President of Marketing from June 2021 to
December 2022. Jennifer also serves in a voluntary capacity as an advisory council member and mentor

with the Buccino Leadership Institute at Seton Hall University (South Orange, NJ).

Brand President: Rebecca Bouchard

Rebecca Bouchard has been ComForCare’s Brand President since March 1, 2024. Rebecca served as the
Vice President of Operations for ComForCare beginning from February 2020 to March 1, 2024.

Vice President of Franchise Development: David Tarr

David Tarr has served as the Vice President of Franchise Development since November 2022. Prior to
that, David had been Director of Franchise Development with The Rep'm Group based in Charlotte, NC
from February 2020 to October 2022.

Director of Resales: Branden Worback

Branden Worback has served as the Director of Resales for our parent company, Best Life Brands, LLC
since February 2020.

In-House Counsel: Stephen D. Greenwald

Stephen D. Greenwald, Esq. has served as our in-house counsel since our inception as well as the in-house
counsel of our affiliates: Troy, MI based Blue Moon Franchise Systems, LLC (Since July 2021), Troy, MI
based Boost Franchise Systems, LLC (since July 2021), Troy, MI based CarePatrol Franchise Systems,
LLC (since January 2019), and Troy, MI based Next Day Access, LLC (since March 2023). In addition,
Stephen is the general counsel of our parent, Troy, MI based Best Life Brands, LLC (since January 2019).
Stephen serves on the board of the Home Care Association of America and is a member of the State Bar of
Michigan.

Minority Owner: Steven Siegel

Steve Siegel has been a minority owner of our parent, CFC Holding Company, LLC, since January 2017.
In addition, Steve is the: Managing Partner of Brookside Consulting, a franchise and retail consulting firm
based in Laconia, New Hampshire (since 2001), a senior advisor to the Riverside Company, a private equity
firm based in Cleveland, Ohio, (since 2011) and its following portfolio companies: Eversmith (a multi-
brand franchisor) and Threshold Brands (a multi-brand franchisor).



ITEM 3

LITIGATION

ComForCare Franchise Systems, LLC v. Quality In Home Care LLC and Bartosz and Ewa Balaz,
individuals, Case No. 2025L013873; In the Circuit Court of Cook County; Illinois Law Division

On or about November 7, 2025, ComForCare filed suite against Defendant for breach of contract and failure
to pay monies owed. At the time of this disclosure, the parties are current attempting to settle the matter
outside of the courts.

Deora Deland v. ComForCare Franchise Systems, LLC and At Your Side Home Care; Cause No.
202550555, In the District Court of Harris County, Texas, State of Texas

On or about July 21, 2025, Plaintiff filed suit against Defendant ComForCare as well as one of its Houston,
Texas franchisees (“Defendant AYS”). Plaintiff claims that Defendant AY'S failed to provide care resulting
in Plaintiff being admitted to the hospital. Plaintiff failed in its pleadings to explain why Defendant
ComForCare was brought into the suit since Defendant ComForCare does not provide services to anyone,
including Plaintiff. On or about February 24, 2026, Defendant ComForCare filed a motion for summary
judgement requesting that it be removed from the matter.

ComForCare Franchise Systems, LLC v. Platinum Care, Inc. d/b/a ComForCare Home Care — Chester
South, et. al., Case No. 2023-203856, State of Michigan Circuit Court for the County of Oakland; and
Platinum Care, Inc. d/b/a ComForCare Home Care — Chester South, et. al., Case No. 2024-207989-CB;
State of Michigan Circuit Court for the County of Oakland.

On or about November 15, 2023, ComForCare filed suit against Defendant, a current franchisee of
ComForCare, for failing to timely pay fees owed under its Franchise Agreement. On or about March 14,
2024, Defendant filed a counterclaim claiming that ComForCare was in breach of contract and is seeking
damages in excess of $75,000. On or about September 4, 2025, the court granted ComForCare’s motion
for summary judgment on the 2023 matter and are now waiting for the Court to set a date for the evidentiary
hearing to determine ComForCare’s damages. On or about December 16, the Court ruled in ComForCare’s
favor and dismissed Defendant’s counterclaim suite on the 2024 matter. Defendant has appealed both
rulings. At the time of this disclosure, no date has been set regarding any appeals or additional hearings.

ComForCare Franchise Systems, LLC v. Dahlia Home Care, Inc., et. al., Case No. 24CECG00550;
Superior Court of the State of California, County of Fresno

On or about February 7, 2024, ComForCare filed suit against Defendant, a current franchisee of
ComForCare, for failing to timely pay fees owed under its Franchise Agreement, failing to provide access
to its books and records, and breaching the confidentiality terms of the Franchise Agreement as well as the
Confidentiality Agreement. On or about December 31, 2025, the parties settled the matter.

Patrick Deadrick, By and Through His Successors in Interest, Phil Shirinian v. Maggie Artsvelian and
Harry Artsvelian d/b/a ComForCare Home Care — West Hollywood; ComForCare Health Care Holdings,
LLC; DOES 1-50; and DOES 51-60, Case No. 24-SM-CV-03032; In the Superior Court of the State of
California In and For the County of Los Angeles

On or about June 21, 2024, Plaintiff, who represents the estate of Mr. Deadrick, filed suit against
ComForCare Franchise Systems, LLC alleging that former franchisees of ComForCare negligently cared
for Mr. Deadrick. ComForCare is not nor ever has been responsible for Plaintiff’s care and has no
information regarding anything related to Plaintiff. The Court has yet to set a trial date.



WorkFit Medical Staffing, PLLC v. ComForCare Home Care, Riverside Parnters, LLC d/b/a The Riverside
Company, and Best Life Brands, Index No. E2024018476, Supreme Court of the State of New York, County
of Monroe

On or about November 4, 2024, Plaintiff, a medical staffing agency located in Rochester, NY, filed suit
against an independently owned and operated ComForCare Franchised Business located in Rochester, NY.
Plaintiff also listed two additional companies unrelated to the matter affiliated (Best Life Brands, LLC and
the Riverside Group) with ComForCare Franchise Systems, LLC even though neither of those companies
was properly named. Moreover, the named companies have nothing to do with the ComForCare franchise
system in any way. We communicated our confusion to Plaintiff. On or about June 26, 2025, the Court
dismissed ComForCare, Best Life Brands, LLC and the Riverside Group from the matter.

Administrative Proceeding before the Securities Commissioner of Maryland: Case No. 2010-0082

In 2007, the predecessor franchisor (ComForCare Health Care Holdings, Inc.) to our Common Controlled
Affiliate, ComForCare Franchise Systems, LLC, filed a franchise renewal application in Maryland that was
effectuated December 10, 2007, and subsequently, in 2008, filed an amendment application that was
effectuated October 7, 2008. After ComForCare’s Maryland registration expired on December 10, 2008,
ComForCare sold three franchises in Maryland. On April 15, 2010, ComForCare and the Maryland
Securities Commissioner, reached an agreement to enter a Consent Order pursuant to which ComForCare
agreed to cease and desist from offering or selling franchises in violation of Maryland Franchise Law and
agreed to offer rescission to the three Maryland franchises. One franchisee elected to rescind.

Common Controlled Affiliate Litigation

Applicable to Blue Moon Franchise Systems, LLC

Blue Moon Franchise Systems, LLC v. Woodley Corp and Jovan Woodley, an individual; Case No.
2026-220746-CB; State of Michigan, Circuit Court for the County of Oakland.

On or about February 5, 2026, Blue Moon filed suit against the Defendants, former franchisees of
Blue Moon for breach of contract and failure to pay monies owed. At the time of this disclosure,
the parties are attempting to settle the matter outside of court.

Blue Moon Franchise Systems, LLC v. Nyasha Namburi, an individual; Case No. 25CESC01188;
Superior Court of California, County of Fresno

On or about October 22, 2025, Blue Moon filed suit against the Defendant, a former franchisee of
Blue Moon for failure to pay monies owed. At the time of this disclosure, the case was dismissed

without prejudice.

Applicable to Boost Franchise Systems, LLC

Boost Franchise Systems, LLC v. Patrick Indovina, an Individual, Case No. 2025-218387-CB; In
the Circuit Court for the County of Oakland, State of Michigan

On or about October 20, 2025, Boost filed suit against Defendant, a franchisee of Boost, for breach

of contract for failing to pay fees owed. As of the time of this disclosure, this matter has not been
set for trial.
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Applicable to CarePatrol Franchise Systems, LL.C

CarePatrol Franchise Systems, LLC v. BP Senior Resources LLC and Bonnie and Lance Parker;
Case No. CV2025-032829; In the Superior Court of the State of Arizona, Maricopa County

On or about September 10, 2025, CarePatrol filed suit against Defendants for breach of contract,
breach of guaranty, breach of the non-compete, and the misappropriation of trade secrets under
Arizona law. On or about February 20, 2026, the parties settled the matter wherein the Defendants
were let out of the system by paying CarePatrol $31,500 as well as agreeing to stop any form of
competition or use of trade secrets.

CarePatrol Franchise Systems, LLC v. Assisted Living Finders, LLC and Wendy Rickenbach-
Barclay, Case No. 2:24-cv-11556, In the United States District Court for the Eastern District of
Michigan Southern Division

On or about June 13, 2024, CarePatrol filed suit against Defendant, who was a former franchisee
of CarePatrol, for violating the non-compete and confidentiality provisions of the Franchise
Agreement. On or about January 23, 2025, the parties settled the matter with Defendant agreeing
to stop competing against CarePatrol and its franchised system for a period of 12 months.

Applicable to Next Day Access, LLC

Next Day Access, LLC v. Agape Mobility Access, Inc., Joel Varghese, and Feba Gabriel; Claim
No. SC-26-00000084-0000, Ontario Superior Court of Justice; Brantford Ontario, Canada

On or about February 24, 2026, Next Day Access filed suit against Defendant, an Ontario, Canada
franchisee, for failure to pay monies owed. Next Day is currently demanding $43,066.71 in
damages. As of the time of this disclosure, no trial date has been set.

Common Controlled Affiliate Administrative Actions

Federal Trade Commission Docket No C-4379

On December 3, 2012, the Federal Trade Commission (“FTC”) issued an administrative complaint
against CAREPATROL, Inc. (which is not an existing entity but was incorrectly named), the
predecessor franchisor to our Common Controlled Affiliate, CarePatrol Franchise Systems, LLC,
alleging issues with certain wording on CarePatrol’s website. The FTC objected to wording that
seemed to imply that CarePatrol “monitors or grades the care history and violations of all or a
substantial majority, of assisted living facilities in a consumer’s desired location,” that it was
incorrect to list every state under a “Click Below to Meet our Consultants” heading, in states in
which CarePatrol does not have franchises, as CarePatrol does not have consultants in every state,
and that CarePatrol “does not monitor or grade assisted living facilities based on most recent state
inspections”. The FTC sought to have CarePatrol change the website. In compliance, CarePatrol
modified the wording on its website pursuant to FTC instructions. No consumer was involved nor
made any complaint. There was no fine or penalty imposed.

Applicable to Next Day Access, LLC

Administrative Proceeding before the State of Minnesota Department of Commerce: 70650-BD

On February 11, 2022, the predecessor franchisor to our Common Controlled Affiliate, Next Day
Access, LLC, consented to the entry of a Consent Order by the State of Minnesota Department of
Commerce based upon the allegation that it sold two unregistered franchises in violation of Minn.
Stat. § 80C.02 (2020). Next Day entered into this Consent Order in lieu of a formal hearing on any
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civil penalty that could be imposed by the Commissioner. In that Consent Order, Next Day agreed
to pay a civil penalty of $1,000 to the State of Minnesota and $180 in investigative costs. It also
agreed to cease and desist from violating any laws, rules or orders related to the responsibilities
entrusted to the Commissioner under Minnesota Chapters 45 and 80C.
Other than the foregoing actions, no other actions are required to be disclosed in this Item.
ITEM 4
BANKRUPTCY
No bankruptcy information is required to be disclosed in this Item.
ITEM 5
INITIAL FEES

Single Unit Franchise

Standard Offering. At the time you sign the Franchise Agreement, you will pay us an initial franchise fee
of $59,000. The initial fees for the Standard Offering during the time period indicated above are uniformly
imposed. You will also begin paying us a Technology Fee of $100 per month on the earlier of the first use
of any of the software or when you open your Franchised Business, as well as your Google Workspace Fee
of $18.00 per month, per account, and $480 per month for access to the client management software, both
of which we remit on your behalf to our approved vendor.

Reduced Initial Fee Offering. At our discretion, we may offer you the right to purchase a ComForCare
Franchise under our Reduced Initial Fee Offering. If you are approved, at the time you sign the Franchise
Agreement, you will pay us an initial franchise fee of $29,500. The initial fees for the Reduced Initial Fee
Offering are uniformly imposed. You will also begin paying us a Technology Fee of $100 per month on
the earlier of the first use of any of the software or when you open your Franchised Business, as well as
your Google Workspace Fee of $18.00 per month, per account, and $480 per month for access to the client
management software, both of which we remit on your behalf to our approved vendor.

In exchange for the payment of a reduced initial franchise fee, you will be required to pay us a higher
ongoing Royalty Fee — 6% to 7% of your Gross Sales (or certain minimum fees, whichever is greater)
depending on your month of operational than the Standard Offering ongoing Royalty Fee — 5% of your
Gross Sales (or certain minimum fees, whichever is greater). Please see Item 6 for additional information
regarding your Royalty Fee obligations.

Multi-Unit Development

At our discretion, we may offer to qualified candidates the right to purchase more than one single franchise
unit. Qualified candidates who are allowed to purchase additional units will be required to sign a separate
franchise agreement for each franchise they purchase.

Standard Offering. Approved purchasers of two single units will pay an initial franchise fee of $108,500
($59,000 for the first unit purchase and $49,500 for the second unit purchased). Approved purchasers of
three single units will pay an initial franchise fee of $153,000 ($59,000 for the single unit purchase; $49,500
for the second unit purchased; and $44,500 for the third unit purchased). Any additional units purchased
thereafter will be an additional $44,500 each. The initial fees for the Standard Offering during the time
period indicated above are uniformly imposed.
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Reduced Initial Fee Offering. Approved purchasers of two single units will pay an initial franchise fee of
$59,000 (829,500 for each unit purchased). Approved purchasers of three single units will pay an initial
franchise fee of $88,500 ($29,500 for each unit purchased). Any additional units purchased thereafter will
be an additional $29,500 each. The initial fees for the Reduced Initial Fee Offering are uniformly imposed.

In exchange for the payment of a reduced initial franchise fees, you will be required to pay us a higher
ongoing Royalty Fee —6% to 7% of your Gross Sales (or certain minimum fees, whichever is greater)
depending on your month of operation, for each territory, than the Standard Offering ongoing Royalty
Fee — 5% of your Gross Sales (or certain minimum fees, whichever is greater), for each territory. Please see
Item 6 for additional information regarding your Royalty Fee obligations.

Y ou may not purchase multiple units from both offerings. All multiple units must be either via the Standard
Offering or the Reduced Initial Fee Offering.

Additional Seniors

At our sole discretion, we may award you the right to increase your Protected Territory through the purchase
of a territory with more than 35,000 Seniors (but less than 50,000 Seniors). Your initial franchise fee will
be the initial franchise fees as stated above plus each additional Senior awarded multiplied by $2.00. As an
example, if you are awarded a Protected Territory with 40,000 Seniors, your initial franchise fee would be
$66,900 ($59,000 + (5,000 Seniors x $2.00)). Thereafter, during the term of your Franchise Agreement,
any additional Seniors granted to you would be at the then current Additional Senior fee.

Please note: (i) we will not adjust an adjacent viable territory to add additional Seniors to your Protected
Territory, and (ii) any Seniors must be located in ZIP codes that adjoin the original Protected Territory.

Expansion; Discounts

Occasionally we may establish various franchise expansion programs, which are generally, but not
exclusively, available only to existing franchise owners. These programs are intended to provide incentives
for existing franchise owners to expand their existing franchise territories, acquire existing franchise
operations from other franchise owners or expand into additional franchise territories. Under these
programs, which are established and maintained at our sole discretion, initial franchise fees for additional
franchise territories may be reduced, rebated or provided certain credits, provided that the new existing
franchise meets certain sales or other performance criteria. However, any such expansion must be solely
through the offering program of the franchisee’s original franchise agreement(s). For instance, if you
purchased your Franchised Business under our Standard Offering, any future expansions must also be under
the then Standard Offering program.

Affiliate Franchise

At our discretion, we may offer qualified candidates, who are currently existing franchisees, the right to
purchase a franchise from one of our affiliated brands (as described in Item 1). Such franchisees must
independently qualify to own and operate that brand per its then current standards and requirements. If so
awarded, the initial franchise fee will be 50% of that brand’s then current fee for the first unit purchased
only.

Deposit

If the funding for the purchase of your ComForCare franchise comes in part or in full from the SBA 7(a)
loan program or from a loan against your retirement benefits (e.g., 401k loan), we, at our sole discretion,
may allow you to pay a deposit upon execution of your franchise agreement/s in lieu of the full initial
franchise fee. This deposit must be at least 20% of the initial franchise fee owed by you with the remaining
balance of your initial franchise fee due in full the sooner of your funding from the SBA or 401k loan or 60
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days from your Franchise Agreement’s Contract Date. This deposit is non-refundable and you will owe the
remaining balance of the Initial Franchise Fee whether you successfully obtain an SBA or retirement
benefits loan. You are not eligible to participate in this deposit program if you elect (and qualify) to
participate in the initial franchise fee financing program described in Item 10 — Financing. We reserve the
right to offer, modify, withdraw or reinstate this program in the future without notice to you.

Purchase of Existing Franchise (Resale)

If you are a new Franchisee to our System and purchase an existing franchise or if you are an existing
franchisee to our System and purchase an existing franchise, the initial fee is $20,000 (“Resale Fee”) for
each additional franchise you purchase regardless of whether the selling franchise is a Standard Offering or
a Reduced Initial Fee Offering. Please see Item 6 for additional information.

If you purchased your Franchised Business(es) under the Reduced Initial Fee Program, upon transfer, the
transferee may not elect to change their Royalty Fee to the then lower Standard Offering rate.

Conversion Single Unit Development

At our discretion, we may offer qualified candidates the right to purchase and convert a currently operating
independent home care business into a ComForCare franchise (“Conversion Program™). We may, but are
not obligated, to reduce (or waive) the initial franchise fee for a converted franchise based on such factors
as the length of time you have been in business and revenue being generated. The conversion initial
franchise fee is deemed fully earned and nonrefundable upon payment. During our fiscal year 2024, we did
not grant any conversion franchises.

Veteran’s Discount

To honor those men and women who have served in the United States military, the Veterans Transition
Franchise Initiative, known as “VetFran,” was developed to help those individuals’ transition to civilian
life. This initiative is a voluntary effort of International Franchise Association (IFA) member-companies
that is designed to encourage franchise ownership by offering financial incentives to honorably discharged
veterans. ComForCare offers a 20% discount off the initial franchise fee for each unit purchased to
individuals who qualify under VetFran. This discount does not apply to Conversion Franchises.

First Responder’s Discount

ComForCare offers a 20% discount off the initial franchise fee for each unit purchased to individuals who
serve (or have served) their communities and country as first responders. The term "first responder" refers
to those individuals who in the early stages of an incident are responsible for the protection and preservation
of life, property, evidence, and the environment, including emergency response providers as defined in
section 2 of the Homeland Security Act of 2002 (6 U.S.C. § 101), as well as emergency management, public
health, clinical care, public works, and other skilled support personnel (such as equipment operators) that
provide immediate support services during prevention, response, and recovery operations. This discount
does not apply to Conversion Franchises.

Current Franchise Employee Discount

We offer a $15,000 discount off the initial franchise fee to any current employee of a ComForCare
Franchised Business who wishes to become a ComForCare franchisee. In order to qualify for this discount,
the employee must have worked for an existing ComForCare Franchised Business for at least 12 months as
well as meet our then current new franchisee standards and requirements. Thereafter, if the employee is
awarded a ComForCare Franchised Business, the owner of the ComForCare that employed him/her will
receive a $15,000 referral fee (upon receipt by us of the full discounted initial franchise fee from the
employee.) These prospective franchisees are still required to complete all new franchisee training
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programs although we may accelerate or modify the training requirements, at our discretion, based on the
prospective franchisee’s operational experience or business acumen. The prospective franchisee cannot be
bound by any existing franchise broker and/or franchise referral programs. In addition, you or your
immediate relatives cannot have any ownership or equity in their proposed Franchised Business. The
Referral Fee is not available for the state of Washington and for the resales of existing Franchised
Businesses. We reserve the right to offer, modify, withdraw, or reinstate any referral program in the future
without notice to you.

General Information Regarding Initial Fees

If you have signed a deposit agreement or a promissory note in favor of us for a portion of the initial
franchise fee, you will pay to us the portion that has not been financed. No other payments will be made to
us for goods or services before the opening of your Franchised Business. The initial franchise fees are fully
earned and are non-refundable in consideration of administrative and other expenses incurred by us in
granting the Franchised Business.

Referral Fee

If you refer an unrelated, third-party prospective franchisee directly to us and the prospective franchisee is
granted the right to purchase a Franchised Business, upon receipt of the full initial franchise fee, we will
pay you a single $15,000 referral fee (“Referral Fee”). These referred prospective franchisees cannot be
bound by any existing franchise broker and/or franchise referral programs. In addition, you or your
immediate relatives cannot have any ownership or equity in their proposed Franchised Business. The
Referral Fee is not available for the state of Washington and for the resales of existing Franchised
Businesses. We reserve the right to offer, modify, withdraw or reinstate any referral program in the future
without notice to you.

ITEM 6
OTHER FEES
TYPE OF FEES AMOUNT DUE DATE REMARKS
Standard Offering. 5% of
the Gross Sales with a
Minimum Royalty Fee per | 10 days after bi- Your Royalty is an ongoing
month weekly billing payment that allows you to
Royalty Fee period use the Proprietary Marks and
(Notes 1, 3, & Reduced Initial Fee the intellectual property of
18) Offering. 6% to 7% of the (Or as updated in the System and pays for our
Gross Sales with a operational ongoing support and
Minimum Royalty Fee Per | manuals) assistance.
Month depending on your
month of operation.
10 days after bi-
. o . weekly billing
General Service 1% of Gross Sales with a .
. . period
Fee Minimum General Service
. Payable to us
(Notes 1,4, & Fee per two-week billing .
. (Or as updated in
18) period .
operational
manuals)
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Software Fee

TYPE OF FEES AMOUNT DUE DATE REMARKS
10 days after bi- We reserve the right to
s : . o
National 1% of Gross Sales witha | Yeokly billing increase this fee to 2% of
L. - . period Gross Sales with a Minimum
Adpvertising Fee | Minimum National . .
.. National Advertising Fee per
(Notes 1, 5, & Adpvertising Fee per two- . . ;
o ; (Or as updated in two-week period with 60
18) week billing period . . .
operational days written notice. See Item
manuals) 11 for more details.
You will begin
paying this fee
g:lscie 3];;1 a(iflr This fee covers the cost
uni gue loyin associated with the client
. umique 10g management software which
Client information, is utilized in the operation of
Management Currently $480 per month Thereafter, this fee p

is due on the 15" of
each month.

(Or as updated in
operational
manuals)

your Franchised Business.
We reserve the right to
change this fee with 30 days
written notice.

You will begin
paying this fee the
earlier of the first
use of any of the
software or when
you open your

This fee covers the costs
associated with the
technologies that are utilized
in the operation of your

(Note 6)

Technology Fee Fraqchised Franchis'ed'Business sugh as,
(Note 17) $100 per month Business. . but not limited to: learning
Thereafter, this fee | management systems,
is due on the 15™ of | applicant tracking software,
each month. and client satisfaction
software. We reserve the right
(Or as updated in to change this fee.
operational
manuals)
Payable to third-party
vendors. You will be required
Varies but may be up to to participate in our approved
Telehealth Fees $500 per mon‘zl ’ Monthly Tefehealtrl)l programs.%\)/e
reserve the right to change
this fee
Electronic
Claims Varies Invoiced Payable to third-party
Management Fee vendors
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Workspace® Fee

month, per Google
Workspace account

beginning upon its
assignment.
Thereafter, this fee
is due 15" of each
month.

TYPE OF FEES AMOUNT DUE DATE REMARKS
You will be
assigned a Google
Workspace account | Payable to us. You and your
within two weeks key employees are required to
of the execution of | utilize Google’s Workspace®
your Franchise as your email platform. At
Agreement with its | the time of this disclosure,
Google Currently $18.00 per associated fees this fee is $18.00 per month

per Google Workspace
license (plus taxes, if
applicable). We reserve the
right to change this fee with
30 days written notice.

Software Fee

(Or as updated in
operational
manuals)
essential ALZ Currently, $55.00 per exam, Month Tncurred Payable to us.
Exam (Note 7) per person
Local Marketing 2% of Gross Sales Month Tncurred Payable to third-party
Spend (Note 8) vendors
Payable to approved vendor.
We currently require that you
Accounting . . purchase or lease the latest
Varies Invoiced

version of the QuickBooks
Online (“QBOE”) Business
Package.

Contact Center
Fee

Not currently required.

Varies by services
selected

On the 10" day
following the
close of every
calendar month

(Or as updated in
operational
manuals)

We may (but are not
obligated to) administer a
contact center, and/or online
centralized booking or similar
system (the “Contact Center”)
for use by some or all
businesses using the System.
You will be responsible for
all costs and fees related to
your participation in the
Contact Center.

TYPE OF FEES

AMOUNT

DUE DATE

REMARKS

Protected Territory
Change Fee

$5,000

At the time of
change

In the event you unilaterally
request that we change your
Protected Territory from the
one granted to you in the
Franchise Agreement/s. We
are not obligated to grant
such a request.
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TYPE OF FEES AMOUNT DUE DATE REMARKS
Up to $1,000 per person
é(r)lrr:lfleilence Fee for the first two attendees; | Upon event
(Note 9 & 17) Up to $500 for each registration
additional attendee
Annual
Conference $2.500 10 days after
Absentee Fee ’ Annual Conference
(Note 9 & 17)
Regional Meeting
Fee (Note 10 & Up to $350 per person }ip (i)sr}[rfl‘t/ii)rll:
17) £
Regional Meeting
Absentee Fee $750 1110 dia};ls ?tl;tzr in
(Note 10 & 17) cgtonal Vieeting
See Item 11 for more details.
Training for 10 days prior to We will provi.de, at your
o $2,000 L request, additional training
Additional Persons Training
after you have opened for any
new key employees.
Supplemental . Thig expense .is for any
Training at Your $500 per day plus 10 c'ia.ys prior to optional training you may
Office expenses Training request. See Item 11 for
more details.
We may periodically require
that you (including, if
applicable, your key
employees) attend additional
training programs we offer
and designate in the Manual,
o . or otherwise in writing, and
?igg;ggal $350 per day tlr(:li(rll?r}l,; prior to at the times and places we
designate. In addition, you
are solely responsible for all
costs and expenses of
lodging, transportation, and
meals, including
compensation with attending
Additional Training.
Payable to us.
If you are approved for a
renewal, you may elect to
When you sign the | renew for 10 years for
Renewal Fee $7,500 or $15,000 ‘i?rzlrl)_cchui;ent 2?’55’880“ for 15 years for
Agreement.
If you purchase your
Franchised Business(es)
under the Reduced Initial Fee
Program, upon renewal, you
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Business Transfer
Fee

transfer if the transfer
involves 50% or more
change of ownership. If
the transfer involves less
than a 50% change of

ownership, the transfer fee

will be calculated based
upon the percentage of
ownership change

Prior to training

TYPE OF FEES AMOUNT DUE DATE REMARKS
may not switch your Royalty
Fee to the lower Standard
Offering rate. Your renewal
agreement will contain the
fees associated with the then
Reduced Initial Fee Offering
Program.

Kldggsndent Upon purchase of Payable to ComForCare at

geney $20,000 -ponp Independent Agency
Acquisition Fee independent agency Acquisition Closin
(Note 11 & 17) d &
$10,000 at the time of

Payable to ComForCare at
Business Transfer Closing

Business Transfer

Upon execution of

Payable to ComForCare at

17)

Training Reserve | $10,000 new franchise Business Transfer Closin
(Note 12 & 17) agreement &
Thlr.d—party Broker . Upon execgtlon of Payable to ComForCare or
Listing Fee (Note | Varies by broker new franchise escrow agent
13 & 17) agreement by buyer &
Examination/Audit $i§)£ S)fr edrfsyes efrhll)f rson
of Your Records I;mo;m ¢ 1:) fan ’ Cost of audit is payable only
and Under Y Upon demand if the understatement exceeds
. underpayment, $5,000 o

Reporting Penalty . two percent (2%)

penalty, and interest on
(Note 17)

any underpayment
Customer and
Location $2.00 per billable hour Upon demand
Infraction Fee plus a penalty of $5,000 P '
(Note 14 & 17)
Client Resolution

Greater of $500 or
Fee (Note 15 & $50/hour Upon demand
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TYPE OF FEES AMOUNT DUE DATE REMARKS
Benchma'rk'lng' 10 days after Ben.chrna‘rklng non-
Non-Participation . participation fee payable only
$1,000 benchmarking . L .
Fee (Note 16 & . if you do not participate in
deadline
17) the survey
Fable oo s vt o
Services Fee 1% of Gross Sales Monthly . ; rop y
in the provision of
(Note 1) .
unapproved services
Up to $150 per week for Payable to us. Late fees begin
e from the date payment was
Late Payment Fee | each individual payment Upon demand .
due, but not received, or date
past due
of underpayment.
Up to $500 for the first
Late Reportin overdue report then $100 Payable to us. Late fees begin
P & per report per week until Upon demand from the date the report was
Fee .
the overdue reports are due, but not received.
submitted
Payable on any fees or
Lesser of 18% or the payments due to
Interest maximum amount allowed | Upon demand ComForCare. The interest
by state law rate is per annum, calculated
daily.
Reimbursement of For payments you fail to
monies paid by us | Varies Upon demand make and that we make on
on your behalf your behalf

Franchisor does not have any corporate owned units nor any franchisee cooperatives.

Notes to “Other Fees” Table:

All fees paid to us, unless otherwise noted, are uniform and are non-refundable and are due and payable for
each territory owned. Fees paid to vendors or other suppliers may be refundable depending on the vendors
and suppliers. We currently require you to pay fees and other amounts due to us via electronic funds transfer
(“EFT”) or other similar means. Y ou must complete the Automated Clearing House Payment Authorization
Form (for Electronic Funds Transfer) “ACH Payment Authorization,” attached as Addendum D to the
Franchise Agreement, for direct debits from your business bank operating account. We can require an
alternative payment method or payment frequency for any fees or amounts owed to us or our affiliates under
the Franchise Agreement. All fees are current as of the issuance date of this Disclosure Document. Certain
fees that we have indicated may change over the term of the Franchise Agreement. “Open Date” is defined
in [tem 11.

1. “Gross Sales” means the aggregate amount of all sales of services and the aggregate of all of your
charges for all services performed (including service charges in lieu of gratuity) whether for cash
or credit or otherwise, made and rendered in, about or in connection with your Franchised Business
including, but not limited to, revenue derived from sales of personal response systems, mileage
charged to clients, and all proceeds from any business interruption insurance. In addition, “Gross
Sales” will include all revenues or receipts of any kind derived from the operation of your
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Franchised Business, including all services provided as a direct or indirect consequence of use of
our Proprietary Marks or any respect of the Franchise System. For purposes of the Royalty Fee,
sales are made at the earlier of delivery of services or receipt of payment. The terms “Gross Sales”
does not include any federal, state, municipal or other sales, value added or retailer’s excise taxes
paid or accrued by Franchisee. The term “Gross Sales” will not be modified for uncollected

amounts.

2. “Open Date” as used within this disclosure is defined in I/tem 11, Time to Open.

3. During the term of the Franchise Agreement, the bi-weekly Royalty Fee for a Standard Franchise

will be calculated as follows:

BI-WEEKLY ROYALTY FEE
TIME PERIOD
REDUCED INITIAL
STANDARD OFFERING FEE OFFERING
Open Date o o

through the 6 Month of Operation 5% of Gross Sales 6% of Gross Sales

7" Month of Operation Greater of $250 or Greater of $300 or

through the 12" Month of Operation 5% of Gross Sales 6% of Gross Sales

13" Month of Operation Greater of $500 or Greater of $600 or

through the 24™ Month of Operation 5% of Gross Sales 6% of Gross Sales

25" Month of Operation Greater of $750 or Greater of $900 or

through the 36™ Month of Operation 5% of Gross Sales 6% of Gross Sales
37" Month of Operation Greater of $1,000 or Greater of $1,200 or

through the 48" Month of Operation 5% of Gross Sales 6% of Gross Sales
49™ Month of Operation Greater of $1,250 or Greater of $1,500 or

through the 60" Month of Operation 5% of Gross Sales 6% of Gross Sales
61* Month of Operation Greater of $1,500 or Greater of $2,100 or

through the Remaining Term 5% of Gross Sales 7% of Gross Sales

The bi-weekly Royalty Fee for a Conversion Franchisee is determined at the time of the conversion.

4. During the term of the Franchise Agreement, the bi-weekly General Service Fee will be calculated

as follows:

TIME PERIOD GENERAL SERVICE FEE
through the 2516\20?1‘?}:6& Operation 1% of Gross Sales
througlzﬂ‘:hl\e/[(l)gf‘? l\cjli)gtﬁ)le(r)?‘tiooll)lera tion Greater of $50 or 1% of Gross Sales
throug1h3:}112/120££h1\/([)£rg}11) era g(;;ra tion Greater of $100 or 1% of Gross Sales
througzhsrlllg/gogghl\/(l)gglf er? g(l))r;ra tion Greater of $150 or 1% of Gross Sales
37" Month of Operation

through the 48" Month of Operation

Greater of $200 or 1% of Gross Sales
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49" Month of Operation .
through the 60" Month of Operation Greater of $250 or 1% of Gross Sales

61 Month of Operation
through the Remaining Term

Greater of $300 or 1% of Gross Sales

The bi-weekly General Service Fee for a Conversion Franchisee is determined at the time of the

conversion.

The General Service Fee is in place to support the services provided to franchisees, including
onboarding of new franchisees, continuing support and training for existing franchisees, HelpDesk
ticket management, and servicing specific graphic design, content creation and website update requests.
This also includes the expenses associated with: technology improvements and programs related to the
HelpDesk; and specific marketing content creation, including but not limited to brochure, collateral,
direct mail, and social media. Additionally, it includes the reasonable salaries, benefits and expenses of
personnel who create, manage and support these programs, not only the subject matter experts in the
respective departments managing those efforts but also those on the leadership team and in other

departments.

5. During the term of the Franchise Agreement, the bi-weekly National Advertising Fee will be
calculated as follows:

TIME PERIOD NATIONAL ADVERTISING FEE

through the g‘%)l?/rllolr)l?l:eof Operation 1% of Gross Sales
thIOUglzt:hg(l)ggll\(/)[{)gt%e(r;%);eraﬁon Greater of $50 or 1% of Gross Sales
througll'13;lll12/[20 ;}Ehlv([) ;Sg era g(;r; ration Greater of $100 or 1% of Gross Sales
‘thr0ug2hS:;1Iev[306n£hl\/([)gnoﬂll)eorf’fl g(;)rération Greater of $150 or 1% of Gross Sales
througijf}lg/[:;‘fhl\/([) ;Sg era g(;r; ration Greater of $200 or 1% of Gross Sales
‘thrOug‘ilg‘zlIev[60(;lﬂfhl\/([)gnoﬂll)eorf’fl g(;)rération Greater of $250 or 1% of Gross Sales
thr?)}\ls;ﬁ/[t(})lréﬂl;:;giﬁ?;g?:rm Greater of $300 or 1% of Gross Sales

The bi-weekly National Advertising Fee for a Conversion Franchisee is determined at the time of
the conversion.

The National Advertising Fee will be used to meet any and all costs of maintaining, administering,
directing, conducting, and developing the preparation of advertising, marketing, public relatons,
and/or promotional programs and materials in various media including: the salaries and benefits
for those internal persons in charge of administering and overseeing the Fund; employing
advertising and/or public relations agencies to assist with research, brand positioning, recruitment
efforts, creative concepting, production and media planning, photo and video shoots as well as
outside resource expenses such as third-party copywriting professionals; conducting and
administering promotions including the purchasing of promotional items and other marketing
materials and services to the businesses operating under the System; websites, websites hosting,
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10.

11.

12.

website optimization (ongoing onsite overall SEO, not local) and social networking or media;
market research and development of new products and services; and supporting authorized
marketing cooperatives formed by franchisees in the same market area; and any other activities we
believe will increase brand awareness, increase elead generations, and benefit the System. Please
see Item 11 for additional information related to the National Advertising Fee.

You may have to contract with a third-party electronic claims management company in order to
process certain invoices through approved client-caregiver management software. The fees vary
and may be based on a per-invoice basis (e.g., 20 cents per transmittal) or a flat monthly basis (e.g.,
$125 per month for all transmittals).

You and at least one other individual involved in the operation of your Franchise Business must
obtain and thereafter maintain throughout the duration of your Franchise Agreement the
Alzheimer’s Association’s essential ALZ certification. The price of the certification exam is
currently $55 per exam, per person, is payable directly to us, and has to be renewed bi-
annually. The Alzheimer's Association may increase the cost associated with this certification at
any time without warning.

You understand that an essential factor in the growth of your Franchised Business is your local
marketing, caregiver recruiting, and client acquisition (sales) efforts, which are comprised of
several activities including, but not limited to, the purchase of printed marketing materials, the
purchase of digital marketing solutions with our approved partner, participating in local networking
events, and engaging in traditional marketing tactics every month. Therefore, in addition to required
contributions to the National Advertising Fund, you must spend, on a monthly basis, at least 2% of
your Gross Sales on your local marketing efforts. Guidance on specific marketing activities,
strategies, and tactics can be found in the most current Local Marketing Playbook.

You are required to attend the Annual Conference. In the event you are unable to attend the Annual
Conference, you must send an employee, who has been approved for attendance by us. If you fail
to attend the Annual Conference (or send an approved employee in your stead), you will be charged
a $1,500 absentee fee (“Annual Conference Absentee Fee”), via ACH, 10 days after the missed
Annual Conference concludes. We may change the Annual Conference Fee with 90 days’ written
notice prior to the Annual Conference. All Annual Conference attendees are responsible for all of
their own travel costs and expenses of lodging, transportation and meals. We reserve the right not
to conduct an Annual Conference.

You are required to attend one Regional Meeting. In the event you are unable to attend the Regional
Meeting, you may send an employee who has been approved for attendance by us. If you fail to
attend the Regional Meeting (or send an approved employee in your stead), you will be charged a
$500 absentee fee (“Regional Meeting Absentee Fee”), via ACH, 10 days after the Regional
Meeting(s) conclude. We may change the Regional Meeting Fee with 90 days’ written notice prior
to the first scheduled Regional Meeting. All Regional Meeting attendees are responsible for all of
their own travel costs and expenses of lodging, transportation and meals.

You will pay an Independent Agency Acquisition Fee if you are approved by us to purchase an
independent home care agency. This Independent Agency Acquisition Fee may not be uniform.

Upon the sale of your Franchised Business to an unrelated third-party, you will pay to ComForCare
a Business Transfer Training Reserve to ensure that you are actively managing the Franchised
Business through the completion of the purchaser’s training conducted at our corporate headquarter
office (Phase Three training). This fee will be refunded within seven business days after the
purchaser has completed Phase Three training and it has been satisfactorily demonstrated to us, in
our sole opinion, that you were properly managing the transferred Franchised Business.
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13.

14.

15.

16.

17.

18.

If a franchise sales broker is used to sell your Franchised Business, you must pay that broker a
Third-Party Broker Sales Fee. Fees vary by broker. For example, some brokers may charge you a
flat fee to sell your Franchised Business or a percentage of your eventual sale price (or a
combination of both.) It is your responsibility to understand the terms and conditions, including the
fees, any Third-Party Broker may require of you. Additionally, these fees may be assessed for each
individual territory sold and must be paid to a licensed escrow agent or to us to then disburse any
amounts owed to third-party brokers.

If you service customers in another franchisee’s territories without that franchisee’s permission or
authorization, you will pay that franchisee $2.00 for every billable hour you have billed and
continue to bill that customer. In addition, you will be subject to a penalty of up to $5,000, for each
customer specific infraction, payable to us. You are responsible (rather than us) for any payments
or penalties owed to another franchisee for such infractions. We have no obligation to investigate
or enforce this provision.

In the event we assist in resolving an issue between two or more franchisees regarding a violation
of the customer and location restriction policy, we may charge the involved parties a client
resolution fee that is the greater of $500 or $50/hour. This fee will be invoiced and payable via
ACH 10 days from receipt of corresponding invoice. We have no obligation to assist in the
investigation of such matters.

Once you have been open for at least 6 months (and thereafter), you must participate in an annual
benchmarking survey. We charge you this fee only if you do not participate in surveys when so
requested by us.

We may increase the amount of a fixed fee or fixed payment due under the Franchise Agreement
or any related agreements. An annual increase to each particular fixed fee or fixed payment may
occur only once during any calendar year and may not exceed the corresponding cumulative
percentage increase in the Index since the date of the Franchise Agreement or, as the case may be,
the date that the last Annual Increase became effective for the particular fixed fee or fixed payment
being increased. Annual Increases will be made at the same time during the calendar year. “Annual
Increase” means the increase in the amount of a fixed fee or fixed payment due us or an affiliate
under a franchise agreement or a related agreement. “Index” means the Consumer Price Index for
All Urban Consumers (CPI-U) for the U.S. City Average for all Items (1982-1984=100), not
seasonally adjusted, as published by the United States Department of Labor, Bureau of Labor
Statistics. If the Index is discontinued or revised during the term of the Franchise Agreement, the
other governmental index or computation with which it is replaced will be used to obtain
substantially the same result as would be obtained if the Index had not been discontinued or revised.

In states that require you to obtain a form of health care licensure prior to providing services, we
reserve the right to adjust the start date of this fee based on the actual licensure date.

24



ITEM 7

ESTIMATED INITIAL INVESTMENT - NEW FRANCHISEES

TYPE OF METHOD WHEN TO WHOM
EXPENDITURE AMOUNT OF DUE PAYMENT
PAYMENT IS MADE
Upon
. . Execution
gi;g;l f)r anchise Fee $29,500 - $59,000 Lump Sum | of ComForCare
Franchise
Agreement
Travel Expenses for As
Training (Note 2) $0 - $7,800 As Incurred Incurred Vendors
Real Estate & Related As
Expenses — 3 months $2,250 - $3,400 Monthly Incurred Landlord
(Note 3)
Office Equipment Before
(Note 4) $2,300 - $6,800 Lump Sum Opening Vendors
Computer Systems — 3
Months $3,000 — $5,000 As Incurred gef;fien Xgrl;?éig;re
(Note 5) pening
Signs $100 - $575 Lump Sum | BT | yvendors
Opening
Miscellaneous Opening As
Costs (Note 6) $1,200 - $5,600 As Incurred Incurred Vendors
Licensing Fees As
(Note 7) $0 - $6,000 As Incurred Ineurred Vendors
Accreditation Fees As
(Note 7) $0 - $10,000 As Incurred Incurred Vendors
Insurance — 3 months $1.875 - $3.650 As Incurred As Vendor
(Note 8) OIS TES S HCUITEE | 1 curred endors
Office Supplies (Note $1,000 - $2,350 As Incurred As Vendors
9) Incurred
Local Marketing — As Vendors or
3 Months (Note 10) $6,000 As Incurred Incurred ComForCare
Recruiting Expenses — As
3 Months (Note 11) $2,250 As Incurred Incurred Vendors
Additional Funds — As .
3-6 Months (Note 12) $23,500 - $45,500 As Incurred Incurred Various
Total (Notes (a)-(c)) $72,975 - $163,925
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TYPE OF METHOD WHEN TO WHOM
EXPENDITURE AMOUNT OF DUE PAYMENT
PAYMENT IS MADE
Upon
i . Execution
Initial Franchise Fee $108,000 - $153,000 Lump Sum | of ComForCare
(Notes 1) .
Franchise
Agreement
Travel Expenses for As
Training (Note 2) $0 - $7,800 As Incurred Incurred Vendors
Real Estate & Related As
Expenses — 3 months $3,000 - $5,000 Monthly Landlord
Incurred
(Note 3)
Office Equipment Before
(Note 4) $2,300 - $6,800 Lump Sum Opening Vendors
Computer Systems — Before Vendors or
3 Months (Note 5) $3,000 - $5,000 As Incurred Opening ComForCare
Signs $100 - $575 Lump Sum Befor'e Vendors
Opening
Miscellaneous As
Opening Costs (Note $1,200 - $5,600 As Incurred Vendors
6) Incurred
Licensing Fees (Note $0 - $6,000 As Incurred | 28 Vendors
7) Incurred
Accreditation Fees As
(Note 7) $0 - $10,000 As Incurred Incurred Vendors
Insurance — 3 months As
(Note 8) $1,875 - $3,650 As Incurred Ineurred Vendors
Office Supplies (Note $1,000 - $2,350 As Incurred As Vendors
9) Incurred
Local Marketing — 3 As
Months (Note 10) $6,000 As Incurred Incurred Vendors
Recruiting Expenses As
_ 3 Months (Note 11) $2,250 As Incurred Incurred Vendors
Extra Additional As
Funds — 3-6 Months $33,500 - $66,500 As Incurred Various
Incurred
(Note 12)
Total (Notes (a)-(c)) $162,725 - $280,525

(a) For Franchised Businesses that initially provides only personal care services and on-site community

care.

(b) These figures are based on estimates from our experience in this industry since 1996. The range
has been provided because expenses may vary based on local market conditions. Additional funds

for working capital needs may be required.

(c) All of the fees paid to us are not refundable. The fees that are paid to vendors, landlords, and other
service providers may not be refundable.
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Notes:

1.

The Initial Franchise Fee for a: The Initial Franchise Fee for a:

a. Standard Offering: a single-unit Franchise is $59,000; a two-pack, multi-unit franchise is
$108,500 ($59,000 for the first unit and $49,500 for the second unit); for a three-pack,
multi-unit franchise is $153,000 ($59,000 for the first unit, $49,500 for the second unit,
and $44,500 for the third unit.)

i. Qualifying franchisees may be eligible to finance part of this fee either via a
Deposit Agreement as identified in Item 5 or through the financing program as
identified in Item 10 — Financing.

b. Reduced Initial Fee Offering: a single-unit Franchise is $29,500; a two-pack, multi-unit
franchise is $59,000 ($29,500 for the first unit and $29,500 for the second unit); for a three-
pack, multi-unit franchise is $88,500 ($29,500 for the first unit, $29,500 for the second
unit, and $29,500 for the third unit.)

You are required to attend the entire Phase Two Training at our corporate headquarters or virtually
(Please see Item 11). If your training is completed via virtual training sessions, you will not incur
this expense. In addition, you are required to have one other employee who works as your
administrator or marketer attend the Phase Two training days relevant to their position in your
Franchised Business.

If you do not own adequate office space, you must lease adequate office space. Typical locations
are in office buildings. A typical new single unit ComForCare Home Care office that provides
personal care services and on-site community care would require 300-500 square feet of space and
rent is estimated to be $9,000 to $18,000 annually depending on size, condition and location of
leased premises. A typical new multi-unit ComForCare Home Care office that provides personal
care services and on-site community care would require 500-750 square feet of space and rent is
estimated to be $12,000 to $20,000 annually depending on size, condition and location of leased
premises.

This amount may be necessary to purchase, office furniture, decorations, a copier and fixtures.
Additionally, this may be necessary to purchase medical equipment used to train your caregiver
staff on how to properly care for clients.

This amount is necessary to purchase and/or license your computer hardware, software, data storage
and access fees. This amount also includes your: Technology Fee ($100 per month, payable to us),
Google Workspace Fee ($18.00 per month, per account, payable to us), and a one-time $300
Quickbooks integration fee for the client management software. Additionally, you will pay us $480
per month for access to the client management software which we remit on your behalf to our
approved vendor.

This amount includes your essential ALZ certification expenses, utilities, business licenses,
incorporation or applicable legal fees.

If your state of operation does not require any licensure and/or accreditation, you will not incur this
expense. If your state of operation requires you obtain some form of licensure and/or accreditation
before being allowed to provide the Approved Services, initial license fees as well as license
renewal fees vary, but traditionally range anywhere from $25 to $6,000 per year and are your sole
responsibility. Initial accreditation fees (as well as accreditation renewal fees) are approximately
$10,000 and are your sole responsibility.

This amount represents an initial insurance deposit. Required insurance policies include
comprehensive general liability, including automobile liability, third-party fidelity bond coverage,
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employment practices liability insurance, workers’ compensation, network security (cyber)
insurance, and any other insurance required by statute or state law. The estimated cost for all
insurance except workers’ compensation (which varies by location) during the first year of
operation is $7,500 - $12,500. We may reasonably change the minimum liability protection
requirement annually and require, at any time on reasonable prior notice to you, different or
additional kinds of insurance to reflect inflation, changes in standards of liability or higher damage
awards in public, product or motor vehicle liability litigation or other relevant changes in
circumstances.

9. You will need to obtain an inventory of basic office supplies including, but not limited to, paper,
pens, envelopes, staples, tape, etc.

10. This amount represents charges for various dues and memberships for marketing, e-newsletter
distribution, promotional materials, internet advertising, advertising, and employee-related sales
expenses all of which is payable directly to the third-party vendors. We recommend that you spend
the greater of 2% of your Gross Sales or $1,250 per month on your local marketing efforts exclusive
of your caregiver recruiting spend. Included in this amount is the telehealth fees described in Item
6. These fees are paid directly to approved vendors.

11. We recommend that you spend at least $750 per month on your caregiver recruiting and retention
efforts which include, but are not limited to: digital (online) caregiver recruiting, recruiting through
texts, print hiring ads, job fairs, and third-party recruiting vendors.

12. We require that you begin your Franchised Business with at least 3 to 6 months additional working
capital funds however we recommend that you begin your Franchised business with at least 12
months of additional working capital funds ($91,000 to $94,000 for single unit franchisees,
$133,000 to $134,000 for multi-unit franchisees). The amounts of these additional funds are based
on: data we have collected from our existing franchisees since 2001, benchmarking against industry
standards via third party consultants and sources, and membership in the Home Care Association
of American. These funds are usually allocated to administrative/marketing/nursing employee
payroll/payroll (not owner’s salary). In addition, these funds include three months of Telehealth
Fees, as described in Item 6.

Private Duty Nursing Initial Fees

Once you have completed one operational year in business or once you have achieved gross sales of at least
$500,000 per year, you may seek approval from us to begin providing Private Duty Nursing (PDN) services
within your Protected Territory. PDN services are hourly, shift-based care performed by a Home Health
Aide (HHA), Licensed Practical Nurse/Licensed Vocational Nurse (LPN/LVN), or Registered Nurse (RN)
to patients of all ages with long term complex health conditions.

If we grant you permission to provide PDN services, a necessary condition of such approval is that you
must employ a dedicated Director of Clinical Services (i.e., a nurse) to assist in the administration of the
PDN services you provide. In addition, your Director of Clinical Services must attend the PDN training.
Failure to hire a Director of Clinical Services and, thereafter, continuously employ a dedicated Director of
Clinical Services (and have this individual attend PDN training) may result in a suspension of your right to
continue to provide PDN services. You must pay all travel and lodging expenses incurred by yourself, your
employees or attendees in connection with any PDN training.
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TYPE OF METHOD TO WHOM
EXPENDITURE AMOUNT OF WHEN DUE PAYMENT IS
PAYMENT MADE
Traye} Expenses for PDN $0 - $7,800 As Incurred As Incurred Vendors
Training (Note 1)
PDN Skills Lab (Note 2) $2,000 - $5,720 | As Incurred As Incurred Vendors
PDN Policies and
Procedures (Note 3) $2,000 - $10,000 | Lump Sum As Incurred Vendors
PDN Software (Note 4) $0 - $1,250 Monthly As Incurred Vendors
. . Upon Submission | State Licensing
PDN Licensing Fees $0 - $6,000 As Incurred of PDN License | Authority
PDN Accreditation Fees $0 - $10,000 As Incurred As Incurred Vendors
(Note 5)
PDN Specific Insurance (3
- 6 Months) (Note 6) $1,000 - $3,350 | As Incurred As Incurred Vendors
PDN Local Marketing (3-6
Months) (Note 7) $3,750 - $7,500 | As Incurred As Incurred Vendors
PDN Recruiting Expenses $3,000 - $6,000 | As Incurred As Incurred Vendors
(3 - 9 Months)
PDN Additional Funds (6 $35,000 -
-9 Months) (Note 8) $52.500 As Incurred As Incurred Vendors
Total (Notes (a)-(d) 2‘1‘?’07?36

(a) These fees are in addition to any fees itemized in Tables A & B above.

(b) It is your responsibility to verify your states current and future private duty nursing licensure
requirements

(c) These figures are based on estimates from our experience in this industry since 1996. The range
has been provided because expenses may vary based on local market conditions. Additional funds

for working capital needs may be required.

(d) All of the fees paid to us are not refundable. The fees that are paid to vendors, landlords, and other
service providers may not be refundable.

Notes:
1. You are required to attend the entire Private Duty Training at our corporate headquarters (See [tem

11). In addition, you are required to have your or Director of Clinical Services attend the PDN
training days relevant to their position in your Franchised Business.
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2. PDN providers must have a fully outfitted skills lab in which to train their PDN employees.
Requirements vary by state and accreditation standards.

3. You may be required to purchase state specific PDN policies and procedures from Vendors. In
addition, you may elect to utilize a third-party consultant to help you with this process.

4. You may be required to purchase or license PDN specific, client-caregiver management software.
Any payments will be paid directly to the approved vendor(s).

5. Your state of operation, or your commercial referral sources, may require that you obtain third party
accreditation. In addition, we expressly reserve the right to require that you obtain accreditation as
well.

6. General and Professional insurance premium expected to increase by 20% annually. Workers’
compensation insurance expected to increase based on payroll.

7. Initial PDN marketing supplies expected to cost $1,500, spread over the first three months.
Thereafter, offices providing PDN services expected to spend at least $500 a month, in addition to
their home care 1%/$1,000 monthly advertising requirements. These fees are paid directly to
approved vendors.

8. This estimates additional working capital funds you will require to start your PDN business. These
expenses include Director of Nursing and Nurse Recruiter payroll costs, but do not include an
owner’s salary. These figures are estimates and we cannot guarantee that you will not incur
additional expenses starting the business. Your costs will depend on how much you follow our
prescribed methods and procedures, your management skills, business experience, local economic
conditions, the local market for services, the prevailing wage rate, competition and the sales level
reached during the initial period.

Conversion Program Initial Investment

You can expect your initial total investment to be the same as those realized by franchisees that are awarded
a single unit under our Standard Offering programs as indicated above.

ITEM 8

RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Standards and Specifications

To ensure that the highest degree of quality and service is maintained, you must operate the Franchised
Business in strict conformity with the methods, standards, and specifications that we list in our proprietary
and confidential Manual, which may exist in various parts, locations, and formats, and may include a
combination of audio, video, written material, electronic media, website content, and/or software
components. You must not: (i) deviate from these methods, standards, and specifications without our prior
written consent, or (ii) otherwise operate in any manner which reflects adversely on our Proprietary Marks
or the System. Our Manual states our standards, specifications, and guidelines for all goods and services
that we require you to obtain in establishing and operating your Franchised Business.

We may, from time to time, notify you of new or modified standards, specifications, and guidelines through

periodic amendments, or supplements to the Manual or through written communication (including
electronic communication).
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You must purchase, install, maintain in sufficient supply, and use, only those items that conform to the
standards and specifications described in the Manual or otherwise in writing; you must not use
nonconforming items. In addition, you must sell or offer for sale only those products and services that we
have expressly approved for sale in the Manual or otherwise in writing, and discontinue selling any products
or services that we, at our discretion, determine may adversely affect the System. You must not offer any
unapproved products or services.

You must obtain and maintain insurance policies protecting you, us and our affiliates, and our respective
shareholders, directors, employees, and agents against any demand or claim regarding personal and bodily
injury, death, or property damage, or any loss, liability, or expense whatsoever arising or occurring at or in
connection with the operation of your Franchised Business. Such policies must be written by an insurer
acceptable to us and conform to our standards and minimum amounts of coverage. All insurance policies
you purchase must name us and any affiliate we designate as additional insureds and provide for 30 days’
prior written notice to us of a policy’s material modification or cancellation. The cost of your premiums
will depend on the insurance carrier’s charges, terms of payment, and your insurance and payment histories.

Supplier Approval Criteria

We approve new suppliers as follows:

Identify the need

Request a Request for Proposal (if applicable)

Interview supplier stakeholders

Check supplier references (ideally such references are in the same industry)
Review proposed supplier agreement/s

Pilot supplier with select franchisees

ANl o e

Thereafter, and assuming the pilot is successful, we enter them into our vendor/supplier program.

Purchases from Approved Suppliers

You are currently not required to purchase or lease from us or our affiliates, any other goods, services, or
supplies, for the establishment or operation of the Franchised Business. You must, however, purchase all
products, equipment, supplies, and materials for use in your Franchised Business, solely from suppliers: (i)
who demonstrate, to our continuing reasonable satisfaction, the ability to meet our reasonable standards
and specifications for these items; (ii) who possess adequate quality controls and capacity to supply your
needs promptly and reliably; (iii) whose approval would enable the System, at our opinion, to take
advantage of marketplace efficiencies; and (iv) who have been approved by us in the Manual or otherwise
in writing and not later disapproved. The items you must purchase or lease from approved suppliers include
accounting software, human resources informational software, email, and printing supplies. There are not
any officers of the franchisor who own any interest in our approved suppliers nor are we the approved
suppliers for any products or services.

Certified Senior Advisor

We recommend, but do not require, that you become a Certified Senior Advisor (CSA) through the Society
of Certified Senior Advisors. The initial fee is between $1,495 and $1,795 while the annual renewal fee is
approximately $175. CSA certification is offered through online and live classroom settings. It consists of
approximately 60 hours of home study.

Additional Information

We estimate the costs of the items you must purchase from approved suppliers as outlined above when
starting the business, will be approximately 6% of the total estimated initial investment. We estimate the
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costs of the items you must purchase from approved suppliers, outlined above, will be approximately 20%
of total administrative expenses for the first year of operation.

For the year ending December 31, 2025, our revenue from required franchisee purchases and leases was
$1,081,440 or 5.5% of our total revenues of $19,783,319.

There are currently no purchasing or distribution cooperatives.

Approval of New Suppliers

If you would like to use any product or service in establishing or operating your business that we have not
approved (for products and services that require supplier approval), you must request approval by providing
us with a sample of the item you would like us to approve. We do not charge a fee for this approval. Unless
we provide you written approval within 30 days of your request, your request will be deemed unapproved.
We may revoke the approval of a supplier if it fails to continue to meet our standards. We will notify you
if we revoke our approval of a product, service, or supplier and you must immediately stop purchasing said
products or services or utilizing that supplier.

Insurance

You must, at all times, maintain in force, at your sole expense, on a primary basis with us, the following
insurance:

1. Commercial general liability insurance, including bodily injury, property damage, personal injury,
products, and completed operations liability coverage, with a limit not less than $1,000,000 ($3,000,000
in aggregate);

2. Workers’ Compensation and employers’ liability to meet statutory requirements of your state(s) of
operation; you must maintain Workers’ Compensation and employers’ liability insurance coverages,
regardless if mandated by state law or not;

3. “Special form” property insurance in an amount appropriate for your business’ personal property and
Business income & Extra Expense for a minimum of $100,000; higher amounts encouraged
commensurate with your business size;

4. Automobile liability insurance for all owned, non-owned, and hired automobiles, with a single limit
coverage of not less than $1,000,000;

5. Anumbrella or excess liability policy in the amount of not less than $1,000,000;

6. Professional liability insurance, with a combined single limit of not less than $1,000,000 ($3,000,000
in aggregate), including “Abusive Conduct” coverage with a minimum sub-limit of $500,000;

7. Third-party liability bond with a minimum per occurrence limit of $25,000;

8. Employment Practices Liability Insurance (“EPLI”) with a minimum aggregate of $500,000, including
sub-limits of at least $100,000;

9. Network Security Insurance (“Cyber Insurance”) with a minimum aggregate of $500,000; In addition,
we recommend such policy contain at least: $5,000 retention/deductible (“Retro Inception”) which is
comprised of: 1) third-party network security and privacy with coverage up to $500,000; 2) third-party
regulatory fines and penalties with coverage up to $500,000; 3) first party extortion with coverage up
to $100,000; 4) first party event expense with coverage up to $500,000; 5) and first party Payment Card
Industry (“PCT”) fines with coverage up to $25,000; and

10. Other insurance as may be required by the state and/or the locality and/or region in which the Franchised
Business is located and operated.
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ITEM 9

FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise and other agreements. It will help you
find more detailed information about your obligation in these agreements and other items of this

Disclosure Document.

a. Site selection and acquisition/lease

Section 1 and 5

Item 11

b. Pre-opening purchase/lease

Section 1 and 5

Item 11

Site development and other pre-opening requirements

Section 1 and 5

Items 7, 8, and 11

d. Initial and ongoing training Section 4 Item 11
¢. Opening ]SBe;:Itllccl)rIl 4 and Addendum Item 11
£ Fees Section 3 and Addendum Item S, 6,7, and 11

I

g. Compliance with standards and policies/Operating
Manual

Section 4, 5, 6,7, 10, 12,
and 13

Item 11

h. Trademarks and proprietary information

Section 9 & 10

Item 13 and 14

i. Restrictions on products/service offered

Section 1, 5, & 7

Item 8 and 16

j- Warranty and customer service requirements Section 5, 6, & 7 Item 11
. Section 1, 5, 6, and
k. Territorial development and sales quotas Addendum I Item 12
1. Ongoing product/service purchases Section 5 and 6 Item 8
m. Malr}tenance, appearance and remodeling Section 1, 2, and 5 Ttem 11
requirements
n. Insurance Section 12 Item 7

0. Advertising

Section 3 and 11

Item 7 and 11

p. Indemnification Section 19 Not applicable
g. Owner’s participation/management/staffing Section 5 Item 15

r. Records and reports Section 13 Item 11

s. Inspections and audits Section 13 Item 6

t. Transfer Section 14 Item 17

u. Renewal Section 2 Item 17

v. Post-termination obligations Section 16 Item 17

w. Non-competition covenants Section 17 Item 17

x. Dispute resolution Section 24 Item 17
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ITEM 10

FINANCING
Loan Amount Up to 50% of Initial Franchise Fee (for Standard Offering only)
Interest Rate 10% per annum
Term 60 months
Loan Start Date Open Date

We have no obligation to provide you any financing, but we may agree to finance up to 50% of the Initial
Franchise Fee for qualified prospective franchisees who are awarded a franchise under our Standard
Offering under specified terms and conditions. Our decision to finance the Initial Franchise Fee may be
based, in part, on your credit-worthiness, the collateral you have available to secure the financing and our
then-current financing policies. We also explicitly reserve the right to conduct credit score inquiries as long
as the loan exists.

You must make a written representation to us, in a form we specify, confirming the dollar amount of your
obligations. The representation must remain true through execution of your Franchise Agreement and we
may elect not to approve a transfer, including a transfer to a corporation or other entity wholly owned by
you, if you do not either maintain the same investment in your Franchised Business or pay any loans payable
to us and our affiliates, if applicable, in full.

Your Loan Start Date will be the earlier of your Open Date or six months from your Contract Date. Interest
will begin accruing on your Loan Start Date. We currently charge an interest rate of 10% per annum.

If we agree to finance a portion of the Initial Franchise Fee, you must sign a promissory note when you sign
the Franchise Agreement. An example of our promissory note is attached as Addendum J to the Franchise
Agreement. You must pay us the down payment when you sign the Franchise Agreement and pay the
balance in monthly installments.

Y ou must make note payments to us by ACH. Some banks and other financial institutions may charge a fee
for electronic transfers but these electronic transfer fees are often negotiable. Monthly payments will begin
no later than six months from your Franchise Agreement’s Contract Date, regardless of when you complete
training or open your business. The length of the repayment term is 60 months.

We require a security interest in the franchise. You must sign a security agreement, substantially in the form
included in the promissory note attached as Addendum K to the Franchise Agreement, on all your assets,
including after acquired property and we will file a UCC financing statement with the appropriate
governmental authority. We have the right to require additional forms of security.

You may prepay the note at any time without penalty. If you default, we may declare the entire remaining
amount due. If you do not pay us the entire balance, and any accrued, unpaid interest, you may be
responsible for the court costs and attorneys’ fees we incur in collecting the debt from you. We may
terminate your Franchise Agreement if you do not pay us.

You must waive your rights to certain notices of a collection action in our promissory note, security

agreement and guaranty but there are no waivers of defense in our promissory note, security agreement or
guaranty. If you are a legal entity, your shareholders, members, partners and/or owners must personally
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guarantee the debt and agree to pay the entire debt and all collection costs. We have the right to require a
spouse’s personal guaranty.

We may sell, assign or discount any promissory note or other obligation arising out of the Franchise
Agreement to a third-party. If we sell or assign your promissory note, it will not affect our obligation to
provide the services to you that are described in the Franchise Agreement but the third party may be immune
under the law to any defenses to payment you may have against us.

We may periodically agree with third-party lenders to make financing available to our qualified franchisees
and we may, at our sole discretion, refer you to a third-party lender for financing. We have no control over
whether financing will be offered to you by any third-party lender. The lender is not obligated to provide
financing to you or to any other franchisee that the lender finds does not meet its credit requirements and
loan criteria. If we refer you to a third-party lender for financing, we may agree to take a short-term
promissory note (in a form we provide to you) until your financing is arranged. You must use the proceeds
from the lender to pay any promissory note to us.

We do not guarantee your obligations to third parties.
We may, in limited circumstances, agree to finance a portion of any expansion fee for qualified franchisees
at a 10% interest rate under specified terms and conditions. Our decision to finance an expansion fee may
be based, in part, on your credit-worthiness, the collateral you have available to secure the financing and
our then-current financing policies.
ITEM 11
FRANCHISOR'’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, ComForCare is not required to provide you with any assistance.

Pre-Opening Obligations

Before you open your business, we will:

1. Designate your Protected Territory (Section 1 and Addendum B of the Franchise Agreement). You
may request specific areas, but we have ultimate decision-making authority over the territory
granted in the Protected Territory. Your Protected Territory will be agreed upon with you prior to
signing the Franchise Agreement.

2. Provide limited input regarding your office location. We do not select your office location nor do
we own or lease to you your office location, but do provide recommendations as to its size, layout,
and key lease terms. Your office must be centrally located within your territory. We will not reject
your selected office location unless it is not within your Protected Territory (Sections 4 and 5 of
the Franchise Agreement)

3. Provide you with the requirements you must fulfill before attending the initial training program.
(Section 5 of the Franchise Agreement)

4. Provide a Training Program for up to 2 people as described further below (Also, please see Section
5, Franchise Agreement).

5. Provide you with guidelines to determine pricing to set for services in your local market; however,
we will not set your price levels.

Time to Open

You must begin operation of your Franchised Business within the time frame specified in Section 5 of your
Franchise Agreement (“Open Date™).
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IF YOUR STATE DOES NOT REQUIRE A HOME CARE LICENSE
We will deem your Open Date the earlier of:

e 30 days after successful completion of Phase Two Training; or
e The commencement of any revenue generating activities;
e 120 days from the Contract Date of your Franchise Agreement.

IF YOUR STATE REQUIRES A HOME CARE LICENSE

e You must submit your home care license application within 45 days of your Contract Date of the
Franchise Agreement. If you fail to submit your home care license application timely, your Open
Date, for the purpose of the payment of any fees and related obligations you may have under this
Agreement, will be deemed the earlier of:

o 30 days after successful completion of Phase Two Training;
o The commencement of any revenue generating activities; or
o 120 days from your Contract Date.

e If you submit your home care license application within 45 days of your Contract Date, your Open
Date will be deemed the earlier of:

o 30 days after successful completion of Phase Two Training;
o 30 days after the receipt of your home care license; or
o The commencement of any revenue generating activities.

e Regardless of the occurrence of these events, you will be deemed open for the purpose of the
payment of any fees and related obligations you may have under this Agreement no later than 270
days from the Contract Date.

If you fail to locate a site or open your business by the time frames outlined above, we may grant you an
extension, require you to repeat Phase Two Training, or terminate your Franchise Agreement. The factors
that affect this timing are obtaining and outfitting a suitable office, proper filing of state forms for a new
business, obtaining state licensure, if required, obtaining insurance, proper financing, and completion of the
Training Program. The timeframe in which you open your Franchised Business is dependent on your
completion of any filing for licensure, potential state surveys, obtaining your insurance and office location,
but typically is three (3) to six (6) months.

If you are converting an existing business to a Conversion Franchise your Opening Date is the earlier of (a)
90 days from the Contract Date of your Franchise Agreement and Conversion Addendum; or (b) the date
your ComForCare website is live to the public. We estimate that the typical Opening Date is 30-90 days
after signing the Franchise Agreement and Conversion Addendum. You must convert the signage and other
identification of the Conversion Franchised Business prior to the Opening Date.

We currently do not require that you purchase or lease from us or our affiliates, any other goods, services
or supplies, for the establishment or operation of the Franchised Business and we do not provide
equipment, signs supplies or other office materials. However, you may not have access to any discounted
pricing we negotiation if you choose not to utilize our designated or approved suppliers.

Obligations After Opening

During the operation of your Franchised Business we:
1. Will continuously provide you access to the Manuals.
2. Will conduct additional training, at our discretion, that you are required to attend. (Section 4,
Franchise Agreement)
3. Will conduct numerous telephone conversations to discuss your operational experiences and assist
you with any questions you may have.
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4. Will spend between 32 and 40 hours (may be noncontiguous) in your Protected Territory to review
your operational experiences and assist you and train you while answering any questions you may
have (Section 4, Franchise Agreement). If you initially purchase more than one Franchised
Business, we are only obligated to spend 32-40 hours at your main office, not each territory office.
If you cancel a scheduled visit, this cancellation will count towards 8 of the 32-40 hours. In
addition, if you cancel a visit after we have incurred expenses (e.g., booked flights or
accommodations) and we are unable to obtain refunds, we will invoice you for these lost costs. If
you currently own a ComForCare Home Care Franchise, the purchase of an additional territory
does not include the operational office visit referred to above.

5. Will research and develop new marketing procedures, as deemed necessary, and communicate this
information to you.

Advertising
The Fund

We have created a national advertising fund (the “Fund”) and require you to pay the National Advertising
Fees as indicated in Item 6. The Fund, all contributions thereto, and any earnings thereon, will be used to
meet any and all costs of maintaining, administering, directing, conducting, and developing the preparation
of advertising, marketing, public relations, and/or promotional programs and materials in various media
including: the salaries and benefits for those internal persons in charge of administering and overseeing the
Fund; employing advertising and/or public relations agencies to assist with research, brand positioning,
recruitment efforts, creative concepting, production and media planning, photo and video shoots as well as
outside resource expenses such as third-party copywriting professionals; conducting and administering
promotions including the purchasing of promotional items and other marketing materials and services to
the businesses operating under the System; websites, websites hosting, website optimization (ongoing
onsite overall SEO, not local), litigation expenses related to the Fund or its programs, including reasonable
attorney fees, and social networking or media; market research and development of new products and
services; and supporting authorized marketing cooperatives formed by franchisees in the same market area;
and any other activities we believe will increase brand awareness, increase lead generations, and benefit
the System.

We will direct all advertising and promotional programs, with sole discretion over the creative concepts,
materials, and media used in such programs, and the placement and allocation thereof. The Fund’s
objectives are to maximize general public recognition and acceptance of the Proprietary Marks for the
benefit of the System; and that we are not obligated, in administering the Fund, to make expenditures for
you that are equivalent or proportionate to your contribution, or to ensure that any particular franchisee or
geographic region benefits directly or pro rata from the advertising or promotion conducted under the Fund.

We will not use the Fund contributions for advertising that is principally a solicitation for the sale of
franchises, but we reserve the right to include a notation in any advertisement indicating “franchises
available” or similar phrasing.

The Fund is not a trust fund, and we do not have any fiduciary duty to you with respect to the Fund’s
administration, activities, or expenditures. We are not obligated to make expenditures from the Fund that
are equivalent or proportionate to your contribution, or to ensure that you or any other particular franchisee
or geographic region benefit directly or pro rata from the advertising or promotion that we conduct under
the Fund. We are also not required to spend any amount on advertising in the area or territory where you
are located. (Please see Sections 3 & 11 of the Franchise Agreement for additional information.)

We have established a Marketing Advisory Council (“MAC”) with representatives from a group of
franchisees and ComForCare management personnel. The MAC serves in an advisory capacity and does
not have the authority to establish or modify the policies of ComForCare. The MAC will have input into
formulating advertising and marketing plans, programs and policies that affect franchisees. The MAC
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will initially have four franchisee members and up to four management members. As the system grows,
the MAC will have the authority to expand the representation. The MAC may be dissolved at any time
by ComForCare by issuing notice to all members of the MAC and the MAC will determine the proper
method for handling any remaining balances in the Fund.

An unaudited statement of the operations of the Fund, as shown on the book of the Fund, will be prepared
annually by us. Upon thirty (30) days of a written request by you, we will provide you an unaudited
statement of the expenditures from the account. During our last fiscal year ending December 31, 2025, we
spent Fund contributions as follows: (i) 36% on website, SEO, and hosting; (ii) 26% on podcast content
creation; (iii) 25% on local SEO programs; and (iv) 13% on administrative expenses.

Local Marketing

You must spend, on a monthly basis, at least two (2%) percent of your gross sales on local marketing
activities. We do not require you to join or participate in any local or regional advertising cooperatives.
To that end, we have developed advertising and communications materials that you may use in your
marketing program. We will also continue to test and develop, through active franchisees, new advertising
techniques and tools for you to use in your market (Section 6 & 11 of the Franchise Agreement).

At your own expense, you may develop advertising materials for use in your local market. However, you
may not use any unapproved advertising materials until the corporate marketing department has approved
them. In order to obtain approval, you must submit true copies of any proposed advertising materials to
our marketing department. Thereafter, unless we approve them within 30 days of submission, such
submissions will be deemed unapproved and you may not use them.

Caregiver Recruiting
We recommend you spend at least $750 a month on your caregiver recruiting efforts. Guidance on specific
caregiver recruiting activities, strategies, and tactics can be found in the most current CaregiverFirst™

manuals.

Computer Systems

You are required, at your expense, to purchase or lease, and thereafter maintain and use, only such
computer(s), hardware (including, without limitation, laptops), software (including, without limitation,
client-caregiver management software), firmware, web technologies or applications, required dedicated
internet access and power lines, modem(s), printer(s), and other related accessories or peripheral equipment,
and methods of operation, as we specify in the Manual or otherwise in writing (collectively the “Computer
System”). The Computer System will have the capacity to electronically exchange information, messages,
and other data with other computers, by such means (including, but not limited to, the Internet), and using
such protocols as we may reasonably prescribe in the Manual or otherwise in writing.

Y ou will keep your Computer System in good maintenance and repair and, at your expense, promptly make
any and all additions, changes, modifications, substitutions, and/or replacements to your Computer System
as we direct. You will pay any and all, annual, monthly or otherwise, software fees, or other fees, as required
by our approved suppliers (or us) in order to maintain your Computer System. You acknowledge and agree
that we, as well as our suppliers, have the right to increase or decrease the software fees at any time, in their
sole discretion, upon written notice to you and we will have independent access to the data generated and
stored in our systems. You further acknowledge and agree that we reserve the right to change our approved
suppliers, including any software suppliers, at any time and at our sole discretion.

You may not alter your Computer System, or use alternative software or suppliers of technology, without

our prior written approval. If you are in default of any obligations under this Franchise Agreement, we
may, in addition to any other remedy under this Franchise Agreement, temporarily inhibit your access to
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all or part of the Computer System, including client-caregiver management software, until you have cured
such default completely.

Computer systems are vulnerable to varying degrees to computer viruses, bugs, power disruptions,
communication line disruptions, Internet access failures, Internet content failures, data related problems
and attacks by hackers and other unauthorized intruders (“E-Problems”). We have taken reasonable steps
so E-Problems will not materially affect our business. We do not guarantee that information or
communication systems we or others supply will not be vulnerable to E-Problems. It is your responsibility
to protect yourself from E-Problems. You should also take reasonable steps to verify your suppliers, lenders,
landlords, customers, and governmental agencies on which you rely, have reasonable protection from E-
Problems. This may include trying to secure your Computer Systems (including firewalls, password
protection, and anti-virus systems), and to provide backup systems.

Website and Internet

We have the right, but not the obligation, to establish and maintain a website to promote the Proprietary
Marks and/or the System (the “Website): (i) we will have sole control over all aspects of the Website, and
can discontinue operation of the Website at any time without notice to you; (ii) unless you obtain our prior
written consent, you are prohibited from establishing or maintaining a separate website or otherwise
maintaining another presence on the Internet through any social networking site in connection with the
operation of the Franchise Business; (iii) we have the right to modify or supplement our policies regarding
social media and Internet use at any time in writing, whether as part of the Manuals, or otherwise.

If you are in default of any obligations under the Franchise Agreement, we may, in addition to our other
remedies, temporarily remove reference to your Franchised Business from the Website, and/or discontinue
your access to ComForInfo.com, until such defaults are cured to our satisfaction. We may, at our option,
discontinue, replace, and/or modify the Website and/or ComForInfo.com at any time and at our sole
discretion. Nothing in this Section will limit our right to maintain websites other than the Website, or to
maintain other portals other than ComForInfo.com.

Unless otherwise authorized by us, you will only use an e-mail address, related to or associated with the
operation of your Franchised Business, which is a part of the “comforcare.com” Internet domain name or
other domain as authorized by the Manual.

Information Security System Requirements

We expressly reserve the right to implement further policies or guidelines regarding information security
including, but not limited to: risk management protocols, email encryption standards, document retention
policies, PCI compliance and the use of third-party security advisors and their security systems/products.
You understand that either us, or our approved third-party information security system providers, may
charge you both initial and ongoing fees for the creation, implementation and maintenance of any
information security system we, at our sole discretion, deem necessary.

Accounting System

You will use and maintain, at your expense, a specific system and/or process of accounting (“Accounting
System”). The Accounting System may involve, at our discretion, third-party subscription fees, the
purchase of software and updates, storing and/or transferring information electronically, and your active
and continual participation in entering data and information needed to ensure the accuracy of the
Accounting System. We and our selected third-party vendors, at all times, have the right to access the
information and data related to the Accounting System. We also, at all times, have the right to modify,
change, or replace the Accounting System, at which time you will be required to, at your expense, comply
with such modification, change, or replacement.

Table of Contents of our Manuals
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We disseminate our Manuals electronically. Therefore, the following number of pages per chapter is just
an approximation of the actual size of the information provided.

Approx. Number

Topic Chapter of Pages

The ComForCare Story & Brand 1 6

The Franchise Relationships 2 34
Operational Brand Standards 3 12
Continuum of Care 4 20
Staffing & Scheduling 5 17
Our Care Process 6 14
Best Practices 7 7

Relationship Based Sales 8 1

Administration 9 11
Competitive Analysis Workbook N/A 15

Training Program

Our Training Program has four phases and takes approximately six to eight weeks to complete. Phase One
Training takes approximately two to three weeks to complete and occurs in your Approved
Location/Protected Territory via a mix of self-study, eL.earning, and Virtual Classes. Phase Two Training
takes approximately two weeks to complete and occurs at our Corporate Headquarters in Troy, Michigan
and/or via a mix of eLearning and Virtual Classes within your Approved Location/Protected Territory.
Phase Three Training takes approximately 2.5 weeks to complete and occurs in your Approved
Location/Protected Territory via a mix of self-study, eLearning, and Virtual Classes. Phase Four Training
occurs in your Approved Location/Protected Territory via a mix of in-person training (if allowed),
eLearning, and Virtual Classes after you have opened your Franchised Business. We reserve the right to
modify the Training Program or the frequency of training, at any time.

You must pay all travel and lodging expenses incurred by you or your other approved attendees in
connection with any training conducted at our Corporate Headquarters.

Our training program is conducted under the supervision of Rebecca Bouchard, our Brand President, and
Tiffany Robinson, our training and support coordinator. Rebecca has worked for us for over 21 years.
Tiffany has worked for us as a training and support manager for over 15 years.

PHASE ONE TRAINING

Phase One Training begins once you have signed your Franchise Agreement and is estimated to take two
to three weeks to complete. Phase One Training occurs at your Approved Location or within your Protected
Territory and is comprised of self-study, eLearning, and Virtual Classes and must be completed before
attending Phase Two Training at our office.

HOURS OF HOURS OF
SUBJECT SELF INTERACTIVE LOCATION
STUDY TRAINING
Approved Location/
The Brand > N/A Protected Territory
. . Approved Location/
Relationship-Based Sales 5 N/A Protected Territory
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HOURS OF HOURS OF
SUBJECT SELF INTERACTIVE LOCATION
STUDY TRAINING
DementiaWise® 6.5 N/A Approved Locgtlon/
Protected Territory
. . Approved Location/
Complete AA Certification 1 N/A Protected Territory
Complete Competitive 3 N/A Approved Location/
Analysis Protected Territory
Review ComForlnfo 4 N/A Approved Locguon/
Protected Territory
Approved Location/
Complete IM 3 N/A Protected Territory
Sexual Harassment 1 N/A Approved Location/
Training Protected Territory
Approved Location/
Intro to Home Care 1 N/A Protected Territory
. Approved Location/
Recruiter Academy 9 N/A Protected Territory
. Approved Location/
Customer Service 5 N/A Protected Territory
. .. Approved Location/
Quickbooks Training 3 N/A Protected Territory
Approved Location/
Safety In the Home 1.5 N/A Protected Territory
Understanding the Policy 4 N/A Approved Location/
Manual Protected Territory
. Approved Location/
Local Marketing Plan 1 N/A Protected Territory
Understanding Google 3 N/A Approved Location/
Workspace Protected Territory
Complete Supervisor ) N/A Approved Location/
Courses Protected Territory
Totals 51

In addition to the above training modules, you are expected to accomplish a number of tasks prior to
attending Phase Two training at our corporate headquarters. Those tasks include, but are not limited to:
identifying a commercial office for your Franchise Business, applying for liability and workers
compensation insurance, beginning your home care licensure application (if applicable) and identifying
your local marketing zones.

PHASE TWO TRAINING

You, the owner, must attend all of Phase Two Training. In addition, you are required to send either your
marketing professional (if not you) and your administrative professional (if not you) to, at least, the Phase
Two Training days pertinent to their role. We typically conduct the Phase Two Training monthly, or as
needed, to meet the collective needs of new franchisees. You may not attend Phase Two Training until you
have completed Phase One Training (to our sole satisfaction) and have been explicitly invited to attend
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Phase Two Training occurs at our Corporate Headquarters however we expressly reserve the right to
conduct this training remotely via a mix of eLearning and Virtual Classes. The Initial Franchise Fee includes
the cost of the Phase Two Training for two people in our corporate headquarters.

The Phase Two Training Program lasts approximately 10 business days and must be completed to our
satisfaction. Currently, Phase Two Training occurs in two back-to-back calendar weeks but we reserve the
right to alter that schedule so that the Phase Two Training weeks may not be contiguous. We may require
you to continue training for a longer period of time (up to 10 days). You are responsible for paying all travel
costs and expenses of lodging, transportation and meals incurred by yourself, your trainees, or attendees in
connection with Phase Two Training. See Item 6 for information about charges for training additional, or
subsequent, attendees that need to be trained.

If you are located in a state that requires home care licensure, you should plan on attending the Phase Two
Training no earlier than two months prior to your expected licensure date.

HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING

Corporate Headquarters

Administrative Training - and/or Remote/Online within the

CFC Culture, Mission, Vision, 1 N/A Approved Location/Protected
Values .
Territory
Corporate Headquarters
Administrative Training - 1 N/A and/or Remote/Online within the
Vendors & National Accounts Approved Location/Protected
Territory
Corporate Headquarters
Clinical Training — 5 N/A and/or Remote/Online within the
Intro to Home Care, PDN Services ' Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training - 15 N/A and/or Remote/Online within the
Compliance/QAPI Program ’ Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training - 5 N/A and/or Remote/Online within the
LMS Review ' Approved Location/Protected
Territory

Corporate Headquarters
and/or Remote/Online within the
Approved Location/Protected
Territory
Corporate Headquarters
and/or Remote/Online within the

Administrative Training -
Mystery Calls, NA Pricing Sheet, .5 N/A
Bill/Pay Strategy

Administrative Training-

Legal Review 2 N/A Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training- 5 N/A and/or Remote/Online within the
ATS & Text Review Approved Location/Protected

Territory
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HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING
Corporate Headquarters
Administrative Training — ) N/A and/or Remote/Online within the
CaregiverFirst™ Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training — 1 N/A and/or Remote/Online within the
Office Set-up Review Approved Location/Protected
Territory
Corporate Headquarters
Clinical Training- 15 N/A and/or Remote/Online within the
Plan of Care/Client Admission ’ Approved Location/Protected
Territory
Corporate Headquarters
Clinical Training — 5 N/A and/or Remote/Online within the
RN Recruitment Tips Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training- 25 N/A and/or Remote/Online within the
G-Suite Review ’ Approved Location/Protected
Territory
Corporate Headquarters
Client Training — 5 N/A and/or Remote/Online within the
Client Intake & Admissions Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training - 7 N/A and/or Remote/Online within the
Operating System Part 1 Approved Location/Protected
Territory
Totals 25.5

Business Plan

HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING
Corporate Headquarters and/or
Marketing Training- ’ N/A Remote/Online within the
Elevator Speeches Approved Location/Protected
Territory
Corporate Headquarters
Marketing Training - 3 N/A and/or Remote/Online within the
Sales 101 Approved Location/Protected
Territory
Corporate Headquarters
Marketing Training- > N/A and/or Remote/Online within the

Approved Location/Protected
Territory
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HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING
Marketing Training: Corporate Headquarj[er.s
. and/or Remote/Online within the
Special Programs (DW, JM, 3 N/A .
. Approved Location/Protected
Gaitway) .
Territory
. L Corporate Headquarters
Mar.ketmg Training: . and/or Remote/Online within the
Retirement Community 1 N/A .
. Approved Location/Protected
Opportunities .
Territory
Corporate Headquarters
Marketing Training - ) N/A and/or Remote/Online within the
Marketing 101 Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training- 75 N/A and/or Remote/Online within the
Operating System Part 2 ' Approved Location/Protected
Territory
Corporate Headquarters
Administrative Training - ) N/A and/or Remote/Online within the
Finance 101 Approved Location/Protected
Territory
Totals 27.5

PHASE THREE TRAINING

Phase Three Training begins once you have completed Phase Two Training, takes approximately 2.5 weeks
to complete, and occurs in your Approved Location/Protected Territory via a mix of self-study, eLearning,
and Virtual Classes. The Phase Three Training must be completed to our satisfaction prior to you opening
your Franchise Business. In particular, Finance 201, Marketing 201, Sales 201, and Technology 201 are
provided through training software that tracks your progress and ensures your understanding. The
remaining tasks are accomplished with the assistance of our team members.

You are responsible for any fees to complete the tasks/assignments associated with Phase Three Training.

You must commence operation of the Franchise within 30 days after successful completion of the Phase
Three Training unless: a) otherwise specified in the Franchise Agreement, or b) your state requires that
your Franchised Business obtain a home care license, companion care license and/or accreditation (this
process slows your ability to conduct business). If your state requires such licensure and/or accreditation,
you must commence operation of the Franchise Business within 30 days of obtaining said license and/or
accreditation.

The Phase Four field visit will not be scheduled until the Phase Three tasks are completed.
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HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING
. Approved Location/
Finance 201 2 N/A Protected Territory
. Approved Location/
Marketing 201 3 N/A Protected Territory
Approved Location/
Sales 201 4 N/A Protected Territory
Approved Location/
Technology 201 3 N/A Protected Territory
Client Management Software Approved Location/
L 10 N/A .

Training Protected Territory
. . Approved Location/
Complete Competitive Analysis 2.5 N/A Protected Territory
Finalize Business Plan 2 N/A Approved Locqtlon/
Protected Territory
. . Approved Location/
Complete Initial Training Plan 5 N/A Protected Territory
. .. Approved Location/
Leadership Training 1.5 N/A Protected Territory

Totals 33

In addition to the above training modules, you are expected to accomplish several tasks prior to attending
commencing the operation of your business. Those tasks include, but are not limited to: finalizing your
commercial lease and the outfitting of your office, obtaining your insurances, obtaining your home care
licenses (if applicable), researching your local wage and hour regulation and aligning any forms with those
regulations, and begin recruiting caregivers.

PHASE FOUR TRAINING

Phase Four Training occurs after you have opened your Franchised Business, consists of 28-40 hours of
additional training, at our expense, and occurs in your Approved Location/Protected Territory via a mix of
in-person training (if allowed), eLearning, and Virtual Classes. The 28-40 hours may not be contiguous. If
you cancel a scheduled visit, this cancelled visit will count toward 8 of the 28-40 hours.

You will not be eligible for a Phase Four field visit until you have: (i) received (and provided a copy) of

your state license; if applicable; and (ii) the proper administrative staff in place as required under Item 15,
Obligation to Participate in the Actual Operation of the Franchise Business.
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HOURS OF HOURS OF
SUBJECT INTERACTIVE FIELD LOCATION
TRAINING TRAINING
Administrative Operations Review 0 3-10 Approved Location/
and Instruction Protected Territory
Clinical and Compliance 0 4-10 Approved Location/
Operations Review and Instruction Protected Territory
Sales and Marketing Review and Approved Location/
: 0 16-20 .
Instruction Protected Territory
Totals 0 28-40

You can request additional on-site assistance at any time. We will provide it at our option, but the Franchise
Agreement does not require us to provide it.

PHASE FOUR TRAINING - MULTIPLE UNIT FRANCHISED BUSINESSES

In addition to the Phase Four Training listed above, multiple-unit Franchised Businesses will also receive
additional 8-16 hours of field visits at our expense in your Approved Location/Protected Territory. This
additional 8-16-hour field visit may not be contiguous and if you cancel a scheduled visit, this cancelled
visit will count toward 4 of the 8-16 hours.

You will not be eligible for this additional 8-16-hour Phase Four field visit until you have: (i) opened your
second Franchised Business; and (ii) the proper additional staff in place as required under Item 15,
Obligation to Participate in the Actual Operation of the Franchise Business.

PRIVATE DUTY NURSING TRAINING

As of the date of this Disclosure Document, we do not regularly schedule Private Duty Nursing training.
This training is scheduled based on the requests of franchisees who have expressed interest in this program.
These courses vary depending on your needs and the needs of our other ComForCare franchisees at the
time. However, we currently anticipate that our Private Duty Nursing training program will require two to
three business days in order to complete and is comprised of the following topics: Your Path to PDN,
Financial Operations of a PDN Office, Recruiting, Marketing PDN Services, PDN Client Intake and
Management, and Clinical Procedures

You are responsible for paying for all of you and your employee’s travel costs and expenses of lodging,
transportation, and meals, as well as employee’s compensation, while attending this, or any other training

program.

Initial Training for Additional Persons

We will provide, at your request, additional training after you have opened for any new key employees.
We reserve the right to charge you up to $2,000 per attendee.

Rise-Up Meetings

If so offered, during your first six months of operation, you will be expected to attend our remotely held
bi-weekly new owner “Rise-Up” meetings. The purpose of these meetings is to help you set the stage to
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grow your business quickly and efficiently along with developing a sense of accountability amongst your
peers.

Supplemental Training

Upon your written request, we may provide additional assistance or training to you at a mutually convenient
time. We will charge you the Supplemental Training Fee of $500 per day, plus expenses, as further
described in Item 6 (which includes the day of travel) for any such training that you request, and we provide.
If we provide the training within your Territory, you must also reimburse us for all costs incurred by our
representative for meals and lodging (including travel, meals and lodging costs we incur for trips that you
need to cancel or reschedule).

ITEM 12

TERRITORY

The Franchise Agreement designates the Approved Location for the Franchised Business. If no Approved
Location exists at the time you sign the Franchise Agreement, as is typically the case, we will describe the
Approved Location in an amendment to the Franchise Agreement after you select and we approve the
Approved Location. You may not relocate your office without our express written consent, not to be
unreasonably withheld. Any relocation is at your sole expense.

Territory

You will receive the right to operate your Franchised Business in a specific geographic area (“Protected
Territory”) with a population of between 25,000 and 35,000 people over the age of 65. Your Protected
Territory will be defined by reference to specified U.S. Postal Service ZIP codes that will be described in
Addendum B of the Franchise Agreement. ZIP codes are a system of postal codes used by the United States
Postal Service (“USPS”